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l egislative I pdute

GMA testifies 
against 

expanded bottle 
bill in Vermont
The Grocery 

Manufacturers of America 
testified before a Vermont 
Senate Committee, building 
momentum in an ongoing 
campaign to defeat the state* s 
newly introduced expanded 
bottle-deposit legislation. 
Sharply criticizing the 
complex initiative. GMA 
emphasized that it will create 
costly administrative burdens 
for small retailers, and may 
drive consumers who live 
near slate borders to shop 
acn*s state lines. “GMA is 
leading a coalition of member 
companies, state-level 
industry groups and other 
trade associations to defeat 
this inefficient, costly 
legislation." said Judith 
Thorman. GMA's Senior 
Director. Slate Affairs.
‘Other recycling programs 
such as curbside pickup are 
far better options for 
consumers." All beverage 
container except dairy 
products would be included 
under this expanded bottle- 
deposit legislation.

(See related \lo n  
regarding Mu hiKan s bottle  
deptm i law on pai’t- 3.)

AFD teams with H.E.A.T. 
to offer auto theft reward 
campaign, up to $10,000

You can help  address a 
serious problem  in your 
neighborhood. M etro 
D etroit retailers, 
em ployees and custom ers 
have long been the target 
o f  auto thefts 
and car 
jackings.
A ccording to 
the 1995 
Uniform  
C rim e Report, 
com piled by 
the M ichigan 
State Police,
57,895 m otor 
vehicle thefts 
w ere reported 
statew ide. O f those,
46,130 w ere reported in the 
five-county M etro Detroit 
area (W ayne, Oakland, 
M onroe, M acom b and 
W ashtenaw ). To reduce 
these alarm ing num bers, 
AFD and H .E.A .T. have 
form ed an alliance and are 
w orking in conjunction 
with law enforcem ent to 
launch an am bitious 
cam paign to com bat auto 
theft and carjack ing . 
H.E.A.T. (H elp Elim inate 
A uto Thefts) is a statew ide 
auto theft prevention 
program.

The goal o f the alliance 
is to address the on-going 
concern for em ployee and 
custom er safety by 
providing a tool to quickly 
report what they have seen 
or heard. T o kick o ff the 
cooperative effort. Detroit 
area AFD m em bers will 
receive a poster with 
business cards from

i-sc C - 2 4 2 - r r  A1
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Help Eliminate Auto Thefts

H .E.A .T. describ ing  the 
program  and the rew ards. 
T he poster is designed with 
a se lf adhesive back, 
allow ing you to stick them  
at the check-out area. W e 

seriously urge 
you to display 
the anti-car 
jacking/auto  
theft poster in 
clear sight o f 
custom ers. 
“D isplaying 
the H .E.A .T. 
poste r is key 
to building 
aw areness in 
our

neighborhoods,’ said 
Sarafa.

M ichigan has one o f  the 
highest auto theft rates in 
the country. H .E.A .T. was 
organized in 1985 in order 
to address this problem .

See H.E.A.T  
page 28

Mark your calendar

fo r  AFD 's Annual Buying Trade Show on April 28 & 29 at 
Burton M anor in Livonia. Over 150 exhibitors will be 
offering show specials and new products to sample. Our 
mission is to improve the bottom line o f  our members; you 
will save money at the AFD Trade Show! Call Danielle at 
(810) 557-9600 fo r  more information.

Major effort to prevent underage 
tobacco sales is launched

Several m ajor M ichigan 
retail associations 
representing thousands o f 
retailers, w holesalers and 
grocers statew ide, 
including AFD , have 
united to prevent the 
underage sale o f  tobacco 
products in m etro Detroit 
and across M ichigan. Law 
enforcem ent and city 
governm ent officials also 
jo ined in to outline their 
plans to support the 
coalition’s efforts.

“W e are all 
jo in ing  this 
effo rt because 
w e recognize 
that w e can 
m ake a greater 

im pact on the youth access 
to tobacco issue by 
w orking together,"  said 
Larry M eyer, president o f 
the M ichigan Retailers 
A ssociation. “ I t’s against 
the law to sell tobacco

See Tobacco sales
page 26

A Guide to the new FDA tobacco sale regulations
Effective February 28, 1997

•  Federal law prohibits retailers 
from selling cigarettes, cigarette 
tobacco, or smokeless tobacco to 
anyone under the age of 18

•  Retailers must request to see a 
customer's photo ID bearing the 
customer's date of birth before 
selling cigarettes, cigarette tobacco 
of smokeless tobacco to anyone who 
has not yet reached his or her 27th 
birthday

Non compliance can result in a 
$250 fine, or higher

Effective August 28, 1997
All self-service displays are banned.

All cigarettes must be sold from behind 
a counter
•  No sales of single cigarettes or packs 
under 20 count.
•  No sales from vending machines, 
unless those machines are located in a 
place totally inaccessible to minors 
(example: nightclub)
•  Tobacco ads may be black and white 
only
•  No free samples
•  No free items, such as hats. T-shirts
or other "gifts" with tobacco brand logos -
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Chairman's Message

Look out, bottle law may be expanded

by Mark Karmo, AFD Chairman
Michigan legislators are once again 

discussing expansion of the bottle 
deposit laws to include all drink 
containers (including juice and water) 
smaller than one gallon. This would 
be costly for our industry with little 
decrease in state-wide landfill use and 
would be of disadvantage to the 
curbside recycling programs currently 
in place. In view of the fact that only 
four percent by weight of our nation’s 
waste stream consists of beverage 
containers, it seems an inappropriate 
candidate to be singled out for 
legislation.

If bottle deposit is expanded, 
retailers and suppliers will have the 
burden of covering the costs, like we 
do for the present bottle deposit 
system. We should bombard our 
legislators with letters, especially the 
23 new members of the House of 
Representatives. (See the list of 
freshmen legislators to the right and

the February AFD Food & Beverage 
Report for a complete list of 
Michigan State Representatives and 
Senators).

Recycling through deposit is much 
more costly than curbside recycling. 
According to the National Soft Drink 
Association, $700-5800 is the average 
cost of processing a ton of material 
with a bottle-bill system compared to 
about $100 per ton for curbside 
recycling.

Michigan Recycling Partnership 
(MRP) is actively involved with 
promoting sensible solutions for 
recycling and reducing landfill 
contents in our state. These solutions 
should be cost effective without 
undue burden on citizens and 
businesses. MRP believes that 
solutions will necessitate integration 
of curbside recycling and convenient 
community drop off locations.

After voters turned down bottle 
deposit expansion in Oregon late last 
year, maybe our state’s legislators 
will be more willing to listen to 
opponents. Maine is the only state 
with an expanded bottle deposit

See Bottle Law
page 37

Michigan House of 
Representatives 
1997 Freshmen

Birkholz. Patricia. District 88 
Bogardus, Rose. District 47 
Brown. Bob, District 16 
Callahan, William, District 26 
Cassis. Nancy, District 38 
DeVuyst, Larry, District 93 
Frank, A.T., District 96 
Godchaux. Patricia, District 40 
Hale. Dcrrick. District 14 
Jansen. Mark. District 72 
Jclinck, Ron. District 78 
Kilpatrick, Kwame, District 9 
Mans. George, District 23 
Quarles, Nancy, District 36 
Raczkowski, Andrew, DisL 37 
Richner. Andrew, District 1 
Rison, Vera, District 48 
Schaucr, Mark, District 62 
Schermesser, Gloria, District 25 
Scranton, Judith. District 66 
Stallworth, Keith. District 12 
Thomas, Buzz, District 10 
Wojno. Paul. District 28

A ddress your letters to:
The H on orab le__________
State Representative
P.O. Box 30014
Lansing, Michigan 48909-7514

Y our opinions are important to us! Call AFD at (810) 557-9600 or (800) 666-6AFD. 
Or write to us at 18470 West Ten Mile Road, Southfield, MI 48075.

We are 
your creative 

FINANCE COMPANY!
(S>10) 5 5 2 - 6 2 0 2  

Mortgage Financial Corporation 
Southfield

I 69 10 W est 10 Mile Road Southfield, Michigan 48075

Works for you.
40 YEAR 
5% DOWN

Financing Available
EQUAL HOUSING
LENDER

Rates available y t o f  
as low as T ’ /o

New Purchases 
Cash Out & Re-Finance

$500.00 OFF When you mention this ad.
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Calendar
1997

March 12 - 14
E C R , P u ttin g  th e  P ieces T ogether  
H yatt Regency 
Atlanta, G eorgia

March 17-18 
W M U  3 2 n d  A n n u a l  F oo d  
M a rke tin g  C on feren ce  
(616)387-2132

March 17-18
F M I P ublic  A ffa ir s  A ssem bly  
W illard In ter-C ontinental H otel 
W ashington, D.C.
(202)452-8444

March 19
M idw est W holesale F o o d  Co. 
A n n u a l F oo d  Sh o w  
Burton M anor, L ivonia 
(810)744-2200

April 12-15
A n n u a l M ea t M a rke tin g  
C onference
O pryland H otel, N ashville 
(202)429-4517

April 28 & 29 
A F D  A n n u a l “W orld  o f  
S a v in g s” Trade Sh o w  
Burton M anor, L ivonia 
(810)557-9600

Statement of Ownership

The Food & Beverage Report 
(USPS 082-970; ISSN 0894-3567) is 
published monthly by the Associated 
Food Dealers at 18470 W. 10 Mile, 
Southfield, Ml 48075. Material con
tained within The Food & Beverage 
Report may not be reproduced without 
written permission from the AFD.

The opinions expressed in this maga
zine are not necessarily those of the 
AFD. its Board of Directors, staff or 
members. Bylined articles reflect the 
opinions of the writer.

POSTMASTER: Send address
changes to Food & Beverage Report, 
18470W. 10 Mile, Southfield, Ml 48075.

ADVERTISERS: For information on 
advertising rates and data, call AFD, 
Ray Amyot, 18470 W. 10 Mile, South
field, Ml 48075, (810) 557-9600 or 
(517) 386-9666.

AFD works closely with the following 
associations:

W i n - l\KCS.
™ •  National Association
POOO U A W IM  1CSTTTUTI of Convenience Stores

B  NATIONAL

DAVURa

f o e

Guest Comments

Fo o d  Industry A ssociation Executives

Improving ice cream 
category performance

As we celebrate Frozen Food Month, we are pleased to print an article about 
everyone’s favorite frozen food!

by G ary D oyl
Sen ior Vice P resident o f  Sales,

G ood H um or-B reyers Ice Cream
E fficient assortm ent is perhaps 

the m ost significant category 
m anagem ent opportunity  in the 
ice cream /novelty  departm ent.
The proliferation  o f  brands, 
segm ents, varieties and overall 
S K U ’s stocked has increasingly 
resulted in item  duplication, out- 
o f  stocks, consum er confusion, 
and less than optim al utilization 
o f  valuable freezer case space.

A recent analysis o f  the 
category revealed that the 
average grocery store stocks 
approxim ately 600 ice cream / 
novelty item s, o f  w hich 250 (40 
percent) generate over 80 percent 
o f  the category profitability.
Furtherm ore, a disproportionate 
percentage o f  the space is often 
allocated to the H ealth C laim  and 
Y ogurt segm ents, w hich has 
resulted in too little space for 
regular ice cream , w hich delivers 
the vast m ajority  (65 percent) o f 
the category volume.

The good news is that you can

quickly and often dram atically  
im prove your category 
perform ance by optim izing your 
assortm ent and space allocation. 
The num erous benefits derived 
from  efficient assortm ent are vital 
to the continued grow th o f  the 
category and will provide added 
value to the consum er: im proved 
selection; reduced out-of-stocks; 
increased turns and RO I and 
overall im proved space utilization 
and profitability.

G ood H um or-B reyers is 
com m itted to partnering w ith you 
in developing a  category business 
plan that focuses the necessary 
attention on efficient assortm ent.

In 1996, w e have w orked closely 
w ith one o f  the authors o f  the 
industry endorsed  E fficient 
A ssortm ent B est Practice Model 
This pro ject has provided our 
o rganization  w ith  the necessary 
train ing  and experience in 
app ly ing  the best practice model. 
A lso, w e have undergone a 
corpora te  SK U  rationalization 
p rogram  to d rive supply chain 
efficiencies and elim inate under 
perform ing item s. F inally , we 
have established a C ustom er 
D evelopm ent D epartm ent to lead 
our E C R  initiatives and provide 
dedicated  category  m anagem ent 
support and resources to our 
custom ers ,-a d h o c

The Grocery Zone By David Coverly A Night with The 
Scintas raises 

money for Hearts 
of Livonia

A ction D istributing Com pany 
will host a night w ith “The 
S cin tas’’ on Sunday, M arch 23 at 
Burton M anor in Livonia. The 
Scintas (say Shin-tahs) are a 
popular com edy/variety/m usical 
foursom e from  N ew  York.

A night w ith the Scintas might 
run the route from  a  hilarious 
im itation o f  Joe C ocker, through a 
selection o f Billy Joel numbers 
that w ould m ake you sw ear Joel is 
on the stage. C areen through a set 
o f  M otow n tunes, then delight 
w ith som e dead-on im pressions of 
Johnny M athis or Frank Sinatra.

All proceeds for the event go to 
“H earts o f  L ivonia.’" For tickets or 
m ore inform ation, please call 
Action D istributing at (313) 591 - 
3232, extension 336.
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W H Y  A R E  W E #  1 ?

Because for over 22 years,
NORTH AMERICAN INTERSTATE, INC.

has been 
for more 

than

more money • • • 
owners • . • 
else! 
money, too? 

Trade Show!

e q u ip m e n t. . . Q u a lity  Program s  
fo r the astute e n trep ren eu r

------- • P ay Phones • Ice M achines
• M ulti-P urpose Glass Front M erchandisers  
•P o o l Tables •D a r t Boards •J u k e  Boxes

( 8 0 0 )  3 3 3 - 3 0 4 5



$9,000/week 
gross sales 
$4,000/week Lotto
Asking $250,000 
Land Contract available. 
C ash  Discount.
Dearborn Heights.
Call WAYNE ECK o r 
M ARK FOSTER

Now specializing in Liquor Stores and Commercial Properties

□;] H L W  ™
37 Macomb Street • Mt. Clemens, Ml 48043 

(810) 463-1000 (MARK) (810) 997-3515 (WAYNE) 
Fax (810) 463-2978

Coupons losing their redeeming value
Manufacturers offered less coupons last year

T he num ber o f  coupons issued 
last year fell eight percent 
com pared w ith 1995, according to 
a survey by N CH Prom otional 
Services. T he actual num ber o f  
coupons sent out -  still an 
im pressive 268.5 billion -  is the 
low est num ber since 1989.

E xpensive to produce and with 
less than tw o percent redeem ed by 
consum ers, coupons m ay becom e 
a trendy budget cut for 
m anufacturers. P rocter & G am ble

Those who appreciate quality enjoy it responsibly.
SEA G RA M S LIME TWISTED G IN -PREM IUM  EXTRA DRY GIN WITH NATURAL LIME FLAVOR*4 0 % ALCOHOL BY VOLUME(80PROOF)• JOSEPH E SEA G RAM S SO NS,NEW  YORK. NY

Co. elim inated  coupons in 
R ochester, Syracuse and Buffalo, 
N ew  Y ork last year as a test. The 
com pany  cut its coupon budget by 
50 percen t as w ell, P rocter & 
G am b le’s test prom pted Kimberly 
C lark C orp., m aker o f  Huggies 
d iapers, to adjust its coupon use in 
that m arket.

C utting  back on coupon 
production , Post cereals, a division 
o f  Philip  M orris C o s .’ Kraft 
Foods, quit offering  coupons for 
indiv idual cereals and instead is 
o ffering  general coupons good for 
any o f  its cereals.

A ccording to the survey, 
com panies not only offered fewer 
coupons in 1996, they becam e 
m ore stingy with the savings and 
the length o f  tim e for redemption. 
T he average face value fell 2.3 
percent to 67 cents and consumers 
have on average, only three 
m onths to redeem  coupons, down 
from  about 100 days in 1995 and 
10 m onths in 1980.

Lynn L iddle, a vice president at 
V alassis C om m unications, one of 
the largest coupon publishers in 
the nation, said com panies are 
using coupons to control 
inventories m ore. W hen there’s a 
surplus o f  a product, coupons are 
m ade w ith high face value and 
long redem ption periods. For high 
dem and products, low face value 
and short redem ption coupons are 
m ade.

C om panies are changing where 
the coupons can be found 
according to the N CH  survey. 
C oupon distribution was down for 
consum er packaged-goods by 10 
percent in Sunday new spapers but 
up 17 percent for in-store coupons.

G eorge R osenbaum , head of 
L eo J. Shapiro & Associates, a 
m arket research firm  in Chicago, 
says coupons are im portant for 
brand advertising. “An ad that has 
a coupon in it w ill generally attract 
better readership ,” he said. “Even 
if  the coupon isn ’t redeem ed, the 
ad w orks.” O verall, consum ers 
saved $3.55 billion with coupons 
last year. M ost com m only used 
w ere coupons for health and 
beauty aids.

A lthough m any com panies are 
decreasing coupon offerings, 
coupons are still a valuable 
m ethod o f introducing a new 
product and gaining trial and 
repeat purchases.

NEW SEAGRAM’S LIME TWISTED GIN
An unexpected twist

Seagram Americas
27260 Haggerty Road, Suite A-14 • Farmington Hills, Ml 48331 

Phone (810) 553-9933

CODE 9128-1
Seagram’s Lirr 

Twisted Gin (48 
80.0 Proof 
0.200 Size

CODE 9129-1
Seagram’s Lirr 

Twisted Gin (24 
80.0 Proof 
0.375 Size

CODE
Seagram’s Lirr 

Twisted Gin ((12 
80.0 Proof 
0.750 Size
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Remember these points when ordering liquor 
through Michigan’s new distribution system

by Dan Reeves 
AFD Deputy Director

No m ailer how  w ell p la n s are 
laid, with any kind  o f  m ajor 
change, there is bound to be 
confusion. This is certa in ly  the 
case with M ich igan 's new  liquor  
distribution system . To help you  
sort through the new  order 
process, here are som e tips to 
make things run sm oothly and  
assure that you w ill ge t your  
order:

To insure that retailers are 
receiving liquor orders from the 
Authorized Distribution Agents 
(ADAs) remember that each 
individual A DA has their own 
code number for you to use when 
placing your order and has 
designated your ordering date. 
When placing your order use the 
following guidelines:

National W ine and Spirits
Give them your MLCC License 

number and (he PIN number 
assigned to you. You may order 
anytime during your assigned 
ordering day 12:01 a.m. until 9:00 
a.m. the following day. In other 
words, you have 33 hours to place 
your order.

General W ine & Liquor
Give them your MLCC license 

number and Ihcn when asked for 
your PIN number, repeal your 
MLCC license number. You may 
place your order from 12:01 a.m. 
until 5:00 p.m. on your assigned 
ordering day. (14 hours).

Trans-Con, Co. (Encore  
Services, Henry Fox Sales, 
la b ia  no Brothers, Inc.)

Give them your MLCC liccnse 
number and the PIN number 
avsigned to you. You may order 
anytime during your assigned 
ordering day 7:00 a.m. until 11 :(K) 
p.m.. (16 hours).

If you miss your assigned 
ordering time period, you will not 
receive your order until the 
following weeks delivery date.

It is your responsibility to check 
your order in when it is delivered 
DO NOT just count bottles' Make 
sure that \our invoice reflects the

brands and sizes that you ordered! 
If  you pay the d river and he leaves 
your prem ises, you w ill have no 
recourse for overcharges on 
m issing products o r w rong sizes!

If you are selling to bars and 
restaurants, rem em ber that you can 
legally  sell up to one case o f  liquor 
to each location per m onth IF you

have a B A T F license. Som e of 
you m ay already possess a B A T F 
license, how ever you m ust have a 
special B A T F license to sell to 
O n-Prem ise licensees. Y ou can 
call (313) 393-6000 to receive an 
application. To sell to a bar or 
restaurant w ithout this special 
license is a violation.

A FD  rem inds all re tailers that

u nder the new  liquor d istribu tion  
plan, you are entitled  to 12 
em ergency deliveries each y e a r -  
deliveries m ade on days o th er than 
y o u r scheduled  delivery  day. Y ou 
m ay be charged  up to $20 
additional for the em ergency 
delivery  but in m any instances you 
m ay choose to pay the extra  in 
o rder to have needed  products.

STOP
CASHIER THEFT!

If you lose as little as $10.00 per day, you can pay for an 
entire system in a matter of months^Contact us for details.

L ^ i  —  I  Professionalcentra Isa 
alarm 

signal,ine
13400 WEST SEVEN MILE ROAD • DETROIT, Ml 48235

1-800-551-VIEW
in te r n e t : http://www.99panic.com email: sales@99panic.com
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New Notes Foodland
National weights and 

measures week
M arch 1-7 is N ational W eights 

and M easures W eek, in 
recognition  o f  the 198th 
anniversary o f  the signing o f  the 
first w eights and m easures law  in 
the U nited  S tates on M arch 2, 
1799.

The w eek recognizes the 
im portant serv ice to the 
com m unity  perform ed by over 
3 ,000 state and local w eights and 
m easures officials across the 
nation. T hese m en and w om en 
protect both  consum ers and

businesses by checking to see that 
grocery store scales, gasoline 
pum ps, and o ther com m ercial 
w eighing and m easuring devices 
are accurate.

B ecause U .S. sales o f  products 
and services im pacted by w eights 
and m easures laws total over $3.3 
trillion annually , the w ork o f the 
w eights and m easures official has 
a significant im pact on our 
com m unities and our nation. It is 
vital to  m aintaining consum er 
confidence in the m arket place, 
prom oting  fair com petition am ong

businesses, and ensuring  a strong 
national econom y.

T his y ear’s W eights and 
M easures W eek them e is “Q uality  
M easurem ent, Q uality  Serv ice.’- It 
sym bolizes the tw o hallm arks o f 
the w eights and m easures 
profession: m easurem ent and 
service. It also  is m eant to rem ind 
businesses o f  the dual 
responsibility  they have o f 
providing not only accurate 
w eights and m easures, but also 
high quality  service to their 
custom ers.

Distributors supply 
more than 

merchandise
F oodland D istributors is a full- 

line, fu ll-serv ice w holesaler 
serv ing  both  superm arket chains 
and independent grocery retailers. 
Foodland  provides comprehensive, 
custom er-orien ted  program s 
backed  by  ex tensive physical 
distribution  capabilities and 
m arketing  and business 
m anagem ent support services. 
Founded  in 1984, with 
headquarters in L ivonia, Foodland 
D istribu tors offers its custom ers 
strong  retail operation  support; a 
com prehensive advertising, sales 
p rom otion  and public relations 
p rogram ; accounting  and financial 
services; retail counseling  and 
m erchandising  support; store 
developm ent, construction and 
financial assistance and training 
and com m unications services.

Foodland em ploys 
approxim ately  980 people in its 
office and w arehouse com plex in 
L ivonia, a facility  o f 
approxim ately  I m illion square 
feet w hich includes new state of 
the art racking, and the largest 
frozen food freezer in M ichigan.

Specialty coffee 
products boosts 

coffee and tea market
T he trend for the coffee industry 

is specialty  coffees such as 
C appuccino  and C afe Latte 
according to a new  report The 
M arket f o r  C offee and  Tea  from 
the N ew  Y ork C ity-based 
consulting  and research firm, 
FIN D /SV P. Specialty coffees are 
providing a m uch needed jo lt to 
the sleepy coffee and tea market 
w hich stood at $8.6 billion in 
1996.

The report reveals that a 
proliferation  o f  new  high-quality 
specialty  products offering 
consum ers an unprecedented 
variety o f  sophisticated tastes is 
the driv ing  force behind both 
current and future sales. This 
trend, in turn, boosts consumption 
am ong users and transform s 
coffees and teas into affordable 
luxuries that are well within the 
reach o f  m ost Am erican budgets.

V isit the W eb site to see the 
table o f  contents for this report and 
thousands o f others: http:// 
w w w .findsvp.com / or call 
(800) 346-3787.

The Great Taste We 
Put In Our Lay'sP...

■ 'B R A N D  PO TATO CHII

Is equaled 
only by our 
Fritos,
RRAKin r n n M  r w ip c ;  *

fitos our
Doritos^

■ BRAN D  TOR TILLA C H IPS '

our
Tostitos®
BRAN D  TORTILLA C HIPS

Ruffle^
RRAND POTATO rw ipe; *

our
Rold Gold'

BRAN D  PRETZELS

our
SunChip^
BRAND O RIGINAL FLAVOR J L  *  
M ULTIGRAIN SNACKS

&our
Chee*tos®
BRAN D  CHEESE FLAVORED SNACKS

One Great Taste Deserves Another!
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ATTENTION All 
MANUFACTURERS, 

RETAILERS & 
EMPLOYEES

FREE MOTOROLA 
TELETAC PHONE

FREE 1000 MINUTES - 
IF YOU OWN THE CELLULAR PHONE
(1000 minutes, must use within the first 6 months)
FREE Detailed Billing 
FREE 3-Way Calling 
FREE Voice Mail 
FREE Call Waiting

Local A irtim e  R ates Per M inute: (V aries)
MINUTES OF USE 

021 -1 OO 

1 01 -1 99 

2 0 0 - 4 4 9  
4 5 0 -5 0 0

PEAK

.27

.25

.2 1
.205

OFF-PEAK

. 1 2

. 1 2

. 1 2

. 1 2

$120.00 OFF any Motorola Phone
C ellu lar Service for $17 .95  per m onth  

FREE first 20 m inutes  
Peak and off peak prices vary  

See Store for details

PAGE
iSDOa

Authorized C ellu lar & Paging Dealer
8775 W. N ine  M ile  R o a d  

R o y a l  O a k ,  Ml 48237

( 8 1 0 )  5 4 7 - 7 7 7 7
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Food retailers and wholesalers to 
converge on Capitol Hill

News Notes

M ore than 250 superm arket 
retailers and w holesalers are 
expected  to converge on C apitol 
H ill in M arch at Food M arketing 
In stitu te’s (FM1) Public A ffairs 
A ssem bly  -  the annual public 
affairs event that focuses on 
g rassroots relations w ith  U .S. 
law m akers.

Scheduled  fo r M arch 17-18 in 
W ashington, D .C ., the assem bly  
w ill give superm arket retailers and 
w holesalers a chance to speak w ith 
the 105th U .S. C ongress on

superm arket industry issues.
For m ore inform ation on the 

assem bly, contact F M I's  Public 
A ffairs D epartm ent at (202) 452- 
8444 or visit F M I’s W ebsite at 
h ttp ://w w w .fm i.o rg .

FM1 is a nonprofit association 
conducting  program s in research, 
education , industry relations and 
public affairs on behalf o f  its 
1,500 m em bers including their 
subsid iaries -  food retailers and 
w holesalers and their custom ers in 
the U nited States and w orldw ide.

Notebook computer theft alert
The B usiness E quipm ent 

Industry recently  learned o f  a  scam  
to steal notebook com puters.

T his scam  involves tw o or three 
thieves w ho spot an unsuspecting  
traveler carry ing  a notebook or 
laptop com puter tow ards a metal 
detecto r at an airport. A s the 
victim  lays the com puter and o ther 
item s on the x-ray m ach ine’s 
conveyor belt, the tw o thieves

Ready to serve you in 1997!
Midwest Wholesale Foods, Inc.
Midwest Wholesale is a member of the Melody Farms family of food distribution.

Coming Wed., March 1 9  7997•Convenient Mid-Michigan 
Distribution Center 

•A  full-line supplier 
• Experienced Buying, 

Merchandising and 
Support Staff

'S

Services 
•Cost-Plus Program 
•One Simple Basic Fee 
•Electronic Ordering 
•Expert Sales Consultation 
•Special Promotional Bulletin 
•Financing Available 
•Data Services 
•Reclamation Center

Product Line
•D ry Grocery
Extensive variety of national & 
regional brands

•Frozen
One of the most extensive varieties 
in the mid-west

•Dairy
Complete line including juice, cheese, 
margarine, baking and pasta mixes

•’Candy & Spices 
• Store Supplies
Complete variety

•Private Label
Retail sensitive, private/packer label program

•Cigarettes & Tobacco 
•Health & Beauty and 
•General Merchandise 
•Speciality Food Program

S P R I N G  S H O W
Wednesday, March 19, 1997 .  1 9  m

27777 S T " "  M A N O R  08:00 P m'

M IDW EST WHOLESALE FO O DS, INC. 
3301 South Dort H ighw ay  
P.O. Box 1810
Flint, M ichigan 48501-1810

Business (810) 744-2200 
Toll Free (800) 552-6967

position  them selves betw een the 
victim  and the m etal detector. The 
first th ief passes through the metal 
de tec to r w ith no d ifficulty  and 
then proceeds to wait for the 
no tebook com puter to com e 
through  the x-ray m achine. The 
second thief, how ever, se ts o ff the 
m etal de tec to r and then begins the 
slow  process o f  em ptying pockets, 
tak ing o ff  belts w ith big, m etallic 
be lt buckles, and so on, thereby 
delay ing  the victim  from  passing 
through the m etal detector. The 
first thief, m eanw hile, has taken 
the v ic tim ’s com puter and 
d isappeared  into the crow d 
Som etim es an accom plice gets a 
hand-o ff from  the first th ief to 
fu rther confuse the victim  and to 
get the com puter out o f  the 
secured  area quickly.

W hen carry ing  a notebook 
com puter in an airport, be sure to 
w atch your com puter as it exits the 
x-ray m achine and m ake sure no 
one else picks it up. Try not to be 
d istracted  by others when you are 
separated from  your com puter. If 
possible, avoid lines.w hen passing 
through a m etal detector, o r delay 
putting  your com puter on the 
conveyor belt until you can be sure 
y o u ’ll be the next person through 
the m etal detector. You m ight also 
have a guard  hand-check your 
com puter instead  o f putting it 
through the x-ray m achine. 
-B a rro n s  B usiness Products

Materials available to 
help employees comply 

with FDA-mandated 
carding for 

tobacco sales 
As of February 28, Food 

and Drug Administration 
(FDA) regulations now 
require tobacco retailers to 
check the ID of any tobacco 
customer 26 years o f age or 
younger. To assist sales 
associates in complying 
with this new regulation, 
NACS is making available, 
at no charge, cash register 
signs and tear-sheets which 
explain the new federal 
regulations to customers.
To obtain an order form for 
these free materials, dial 
NACSfax at (800) 555-4633 
and request document #164.
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People

MSU Nutritionist receives national recognition
Stroh’s Ice 

Cream 
promotes 
Ronald 

Paradoski and 
John 

McGlathery

Joseph J. Shroedcr, assistant 
p rofessor in the D epartm ent o f 
Food S cience and H um an 
N utrition at M ichigan State 
U niversity , has been se lected  to 
receive the Future Leader Award.

The N orth A m erican  branch o f  
the In ternational L ife Sciences 
Institute (ILSI) selected Shroeder 
from  a field o f  nom inees 
representing  top ranked national 
and international institutions. He

w as singled out based on the 
strength o f his application 
outlining his plans for research in 
the field o f  nutrition. A long with 
the aw ard, he will receive a two 
year grant at a funding level o f  
$15,000 per year.

The Future Leader A w ard is 
given to nutrition and food 
scientists proposing research in the 
areas o f  experim ental nutrition, 
nutrition and toxicology, and

nutrition and food science. The 
grant received m ust be used for the 
continuation  o f  exploratory  
research that m ight not otherw ise 
receive funding.

ILSE is a nonprofit, w orldw ide 
foundation based in W ashington 
D C. to advance the understanding  
o f  sc ientific issues relating  to 
nutrition, food safety , toxicology, 
risk assessm ent and the 
environm ent.

Ronald C. Paradoski

S tro h ’s Ice C ream  C om pany 
prom oted R onald C. Paradoski to 
outstate d irecto r o f  sales and John 
M cG lathery to sales m anager o f 
the Saginaw  division.

In his new ly-created  position, 
Paradoski will be responsible for 
developing  sales in outstate areas, 
including N orthern and W estern 
M ichigan, and the O hio and 
Indiana M arkets.

Paradoski jo ined  S troh’s in 
1996 as m anager o f  the Saginaw  
division, follow ing 41 years o f 
experience in the beverage 
industry. A native Detroiter, 
Paradoski is m arried, has three 
adult children, and lives in Troy. 
He has been a d irector o f the AFD 
for eight years.

M cG lathery was prom oted from 
new account m anager to his 
new ly-created position, w here he 
will be responsible for the sale o f  
M ooney’s Ice C ream  products in 
outstate M ichigan. From  1966 to 
1990 he served w ith B rickley 
D airy and G olden V alley D airy in 
various positions, prior to jo in ing  
M ooney’s Ice Cream .

M cG lathery is m arried, has two 
children and lives in Sugar Spring, 
near G ladw in, M ichigan.

S troh’s Ice C ream  Com pany is a 
privately-held, Detroit- 
headquartered firm, with a 77-year 
history o f  producing prem ium  ice 
cream. Products are distributed in 
M ichigan, Ohio and Indiana under 
the S troh’s, N afziger’s and 
M ooney’s labels.

W ith Payment Processing Rates As Little As This,*
It Really Pays To Process W ith Us.
Associated Food Dealers required the most progressive, innovative, and 
forward-thinking credit card processor for its members and only Michigan 
Bankard™ Services (MBS) met it.

AFD required:

a level of service that is the best in the industry—only MBS could meet it.

o a processor who could position its members for the future by offering 
Cybercash Internet processing-on/y MBS could meet it.

o low Visa® and MasterCard® processing rates for its members-only MBS 
could meet it.

o a processor who could offer award-winning chargeback and retrieval
services to its members—only MBS could meet it.

o a processor who could provide a wide array of products and services to its 
members, i.e., credit, point-of-sale debit, check products and reporting-only 
MBS could meet it.

What is your requirement? 5 minutes! Stop by and see us at Booth # 2 4 or call 
MBS at I -800-848-3213, it will be the most profitable 5 minutes you will spend! 

A ,
S top by and

M ichigan see us at
Bank  Booth #24.—  Michigan Bankard™ Services

AFD’s Preferred Payment Processor
*R ate m ay be lower o r  higher depending upon annual c red it ca rd  sales volume. The I 14 %  ra te  applies only to  certified  
superm arket stores which  meet volume requirem ents
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Legislator Profile

36th District’s Quarles recognizes concerns of 
small business owners

O ne o f 13 freshm en D em ocratic 
Slate Representatives, N ancy 
Quarles (D -Southfield), is a new 
face in the M ichigan House o f  
Representatives.

Q uarles, w ho represents the 
16th District, w as the O akland 
County C om m issioner for 
Southfield, O ak Park and Royal 
Oak tow nships prior to becom ing a 
State R epresentative. The 36th 
District encom passes Southfield 
and Lalhrup Village.

"A s C ounty Com m issioner, I 
wanted to bring county 
governm ent closer to the people it 
served and bring business 
developm ent to Southern O akland 
County.’’ Q uarles said.

W hile serving as County 
Com m issioner, Q uarles was active 
on various com m ittees, including 
Planning and Building and the 
Land Use Task Force. D uring her 
term, em phasis w as placed on

everyone because it prov ides 
education  on p reven tive m ethods,” 
Q uarles said.

In addition  to her legislative 
duties, Q uarles ow ns a 
convenience store w ith  her 
husband. Larry.

“ E ntrepreneursh ip  is im portant 
to business developm ent in all 
co m m unities,” she said. “ If  people 
w ant to create  m ore jo b s, 
ow nersh ip  is the key. W hen you 
take it upon y o u rse lf to open your 
ow n business, you are not only 
creating  jo b s  fo r yourself, but 
m em bers o f  your com m unity  as 
w ell.”

A s a fo rm er m arket specialist in 
the corpora te  environm ent,
Q uarles said she recognizes the 
concerns o f  sm all business ow ners.

“ It can be d ifficult w hen you are

See Quarles
page 37

econom ic and com m unity 
developm ent for Southern O akland 
C ounty, public health, assistance 
for at-risk children, senior 
initiatives, and increasing citizen 
aw areness and accessibility  to 
county resources and services.

“Serving as County 
C om m issioner was my training 
ground for serving as a State

R epresentative," Q uarles 
said.

As R epresentative o f  
the 36th d istrict, Q uarles 
serves as vice ch a ir o f  the 
H ouse T ax Policy 
C om m ittee. H er o ther
com m ittee assignm ents 
include C olleges and 
U niversities, A dvanced 
T echnology and 
C om puter D evelopm ent, 
R egulatory A ffairs, and 
the Jo in t C om m ittee on 
A dm inistrative Rules.

“I w ant to actively m ake a 
difference for the citizens I 
represent,” Q uarles said. “ I plan 
to introduce legislation that m akes 
a difference.”

Q uarles has introduced 
legislation that will provide 
statew ide education  on 
osteoporosis. “ Introducing this 
type o f  legislation is beneficial to

Hobart service -  the big bonus you 
get with every piece of 
Hobart equipment.

•  Baking Equipment
•  Meat Processing
• Food Preparation 

Cooking Equipment 
Weighing /  Wrapping 
WarewashingSavings on 

Hobart Service 
Charges

Present this coupon to your Hobart service 
technician and save 15% on all charges 
One coupon per service call

H O B A R T

Hobart Corporation Detroit 
43442 N 1-94 Service Drive,

Sales /  Service Center 
Belleville, Ml 48112-0279

BRANCH

(313)697-3070
SERVICE 
'800) 783-2601

P A R T S / S U P P L I E S  
(313)697-5444
FAX

(313)697-1995

I'xil) A H h\ Ik Alii- Kl POK r. M AKt HI',



People
[______  i

Miller appoints Rooney as vice president of marketing

M iller appoin ted  advertising 
agency execu tive Jack  Rooney 
vice president o f  m arketing. He 
w ill report to John N. 
M acD onough, M iller’s chairm an 
and ch ie f executive officer.

R ooney has extensive 
advertising  agency experience 
w orking w ith m ajor consum er 
products, including beer. He m ost 
recently was the m anaging d irector 
o f  L eagas D elaney. San Francisco, 
a start-up office o f  L o n don 's

Leagas D elaney Ltd.. w hich 
handles advertising  fo r Sebastiani 
V ineyards and Adidas.

Rooney is replacing  Neil 
H arrison, w ho resigned to pursue 
o ther general m anagem ent 
opportunities. “Neil was 
instrum ental in accom plish ing the 
recently announced advertising 
agency changes for M iller Lite and 
M iller G enuine Draft, and in 
developing new advertising 
cam paigns for these tw o key

brands.”
M iller is a w holly  ow ned 

subsid iary  o f  Philip  M orris 
C om panies Inc. Principal beer 
brands include M iller Lite, M iller 
G enuine D raft, High Life, 
L ow cnbrau, M eister Brau and 
M ilw aukee’s Best. Prim ary 
brands from  Plank Road B rew ery, 
a sm all d iv ision  o f  M iller, include 
IC E H O U SE  and Red Dog. M iller 
a lso produces S harp ’s, a non
alcohol brew.

Spartan Stores 
promotes 

George “Les” 
Kendall

G eorge “L es” K endall has been 
prom oted to the new  position o f 
Sanitation M anager at Spartan 
Stores, Inc. K endall began 
w orking for Spartan S tores in 
1989.

Spartan Stores, Inc., is a full- 
service grocery d istribution  center 
headquartered  in G rand Rapids, 
M ichigan. It serves 500 
independently  ow ned Spartan 
stores throughout M ichigan, 
Indiana and O hio.

Michigan Sugar 
Company 

honors top 
brokers

M ichigan S ugar C om pany 
recently honored its top sales 
brokers for 1996.

For the fifth consecutive year, 
Brian Patterson o f  Conrad, 
Patterson & A ssociates, Inc. o f 
G rand R apids was nam ed 
Outstanding Industrial 
Salesperson.

For the third consecutive year, 
John Babincsak o f  J.T. Babincsak 
& Com pany, Crow n Point,
Indiana, was nam ed O utstanding 
C onsum er Salesperson.

Ted C onrad, Jr. o f  Conrad, 
Patterson & A ssociates. Inc.,
Grand Rapids, received the 
Pioneer Spirit Award.

Jack Klass o f  Klass Ingredients, 
O rchard Park, New York, received 
the Spirit o f Cooperation Award.

Now in its 91st year o f  business, 
M ichigan Sugar Com pany 
operates four sugar processing 
facilities in the state o f  Michigan.

M a k i n g  Y o u r  S u c c e s s

S w e e t e r

O u r top-of-th e-l i n e s u ga r p rod u cts 

are proof of our commitment to 

quality , service and most 

importantly to you.

Fioneek
gUGfiR

Michigan Sugar Company & its Growers
© 1997 M o . GAN SuCA» C omoant
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AFD elects new board members
The A ssociated Food D ealers o f 

M ichigan w elcom es tw o new 
m em bers to our board o f  directors; 
A lan C hittaro  o f  L ivonia and 
D ennis O tto  o f  Caledonia. The 
A FD  has 27 board m em bers who 
m eet regularly  to m ake decisions 
on issues facing its m em bers.

A lan C hittaro  is vice president

o f sales for Faygo Beverages. Inc. 
in D etroit w here he has been 
em ployed 19 years including eight 
years in his current position. 
Chittaro is a 1978 graduate o f  
M ichigan State U niversity and is 
enrolled in the graduate program  at 
M adonna U niversity. M arried 
with three children, he was elected

to the A FD  board o f  d irecto rs for 
a th ree-year term .

D ennis O tto is vice president 
o f  sales and m arketing  for 
Spartan Stores, Inc.. He jo ined  
Spartan in 1991 after ten years 
w ith Supervalu in A lbuquerque, 
New M exico and M inneapolis, 
M innesota serv ing as general

NATIONAL
w in ^ spirits corporation

O F  M I C H I G A N

Thank you for your patience during the Liquor 
Privatization Transition. National Wine & 

Spirits is 100% committed to providing good
customer service and is now ready to serve you.

National Wine & Spirits Corporation is your 
Authorized Distribution Agent for these fine products:

JIM BEAM BRANDS SEAGRAM AMERICAS HEUBLEIN INC.
•A F T  SHK H&C CINM • 7 CROWN •A R R O W  CORDIALS
• BAKERS • ABSOLUT • BLACK VELVET
• BASIL HAYDENS • BOODLES •C H R IS T IA N  BROTHERS
• BELLOWS F CLB GN • CANADIAN HUNTER • FINLANDIA
• BOOKERS SPECIAL •CAPTAIN MORGAN • FRIDAY’S COCKTAILS
• CALVERT GIN • CHIVAS REGAL • JOSE CUERVO TEQUILA
• CALVERT EXTRA •C R O W N  ROYAL • POPOV
• CANADA HOUSE • GODIVA LICQUER • RELSKA VODKA
• DEKUYPER CORDIALS • MARTELL • SM IRNOFF VODKA
• GILBEY GIN • MYERS RUM •TR U FFLES
• GILBEY VODKA • PASSPORT • WILD TURKEY
• KAMCHATKA VODKA • PATRON ANEJO • YUKON JACK
• KESSLER • ROYAL SALUTE
• LORD CALVERT • SEAGRAM S GIN
• OLD CROW • GLENLIVET SAZERAC CO., INC.
• OLD GRAND DAD • SEAGRAM’S VO • NIKOLAI
• OLD TAYLOR
• RONRICO RUM PADDINGTON CORP. CARRIAGE HOUSE
•W IN D S O R
• WOLFSCHMIDT VODKA 
• KAMORA

•AMARETO Dl SARONA 
• BAILEY'S IRISH CREAM

CONSOLIDATED DISTILLERS 
DUGGAN DISTILLERS

• LEROUX CORDIALS - J&B SCOTCH MAJESTIC DISTILLING CO.
• MALIBU McCORMICK DISTILLING
• ROMANA SAMBUCA PARAMOUNT INC.

SHAW ROSS IMPORTERS

Alan Chittaro

m anager, d irecto r o f  m arketing 
and d irecto r o f  retail operations. 
P rior to that, he w orked 17 years 
as a store d irector for an 
independent retail grocery chain. 
O tto is an advisor for the 
C aledonia High School curriculum

Dennis Otto

com m ittee and Progress for 
Positive Support, a group which 
endorses the focus o f  the 
C aledonia school board. O tto is 
m arried with tw o children. He 
was elected to fill a vacancy on the 
AFD board o f  directors, 
representing R egion Three, which 
is the southw est portion o f  the 
Low er Peninsula.

A FD  w elcom es these two new 
Board m em bers. W e are confident 
that they will both bring a wealth 
o f know ledge and ideas to the 
table.

To order, call 888-NWS-MICH or 888-M1CH-NWS
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N A T I O N A L  F O O D  E Q U I P M E N T
S U P E R M A R K E T S  G S P E C I A L T Y  S T O R E S  D C O N V E N IE N C E  S T O R E S

W h e t h e r  p l a n n in g  a  n e w  s to r e  o r  ju s t  in

NEED OF A REPLACEMENT PIECE OF EQUIPMENT . . .  
NATIONAL FOOD EQUIPMENT *  SUPPLIES IS READY 
TO SATISFY YOU FOODSERVICE EQUIPMENT NEEDS!

[ FEATURING TOLEDO SCALeT
SCALES•PKIHTOS- WRAPPERS • LABELERS’ SCANNERS

• 40LS DIGITAL SCALES FOR $359 •
TOLL REE 1-800-345-5872

m m /z£D  ra m  sm ie  p/m /m ox
—  - i )

O T H E R  P R O D U C T S  *  S E R V IC E *

• COOKING *  DISPLAY EQUIPMENT •

* REFRIGERATION EQUIPMENT*
• t/S  TAB L it .  SINKS AND SHELVING

MEAT PROCESSING EQUIPMENT •

• VENTILATION *  HOODS •

• CHICKEN BREADING A  M O  SEASONING •

SALES *  SERVICE • NEW *  USED EQUIPMENT j 
DESIGN *  LAYOUT • BUY *  SELL

v_______________________ _______________________ y
Wl LOOK FORWARD TO HKARINC FROM YOU!

CARY KAZANJIAN# PRESIDENT.

SIM OU> fMM IAN* • (DAILO) UIKC • MJ • 40390 ■ PMONC 810.960.7891 • FAX 810.9600774

It’s time to apply for 
bottle deposit refunds

Now is the tim e for retailers to 
fill out their form s to receive 
com pensation  fo r unclaim ed bottle 
deposits for 1996. This form  w as 
included w ith your sta te sales 
booklets that w ere sent to you 
recently.

In o rder fo r you to receive a 
check from  the state, you m ust 
com plete and mail the “R equest 
for M ichigan B everage C ontainer 
R efund” form  (L -2 138). Paym ents 
will be draw n from  a fund created  
by m anufacturers and d istributors 
who collect m ore deposits than 
they redeem .

W hen com pleting  your form , 
you must:

• Report the number o f  em pty 
returnable containers you handled 
during 1996. C ontainers are those 
returned to your place o f  business 
by the consum er for a deposit

refund.
• DO NOT report the dollar 

value o f  the containers. For 
exam ple, if  you handled  5,000 
con tainers during  1996, you 
should  repo rt the quan tity  (5,000), 
not the value o f  the deposits 
($500).

O nce you receive the form , fill 
it out and return it im m ediately  ! 
D o not w ait! Forms postmarked 
after the June 2, 1997 deadline 
will not be honored.

Y ou can ex pect to  receive your 
check  from  the M ichigan 
D epartm ent o f  T reasury  after 
A ugust 1.

I f  you have questions o r need 
F orm  L -2 138, please call the Local 
P roperty  S ervices D ivision o f  the 
M ichigan D epartm ent o f  Treasury 
at (517) 373-3231.

Working With CoreSource, Our Third Party Administrator

AFD Is Taking Workers Compensation 
Costs In A Different Direction

Tbe CoreSource A pproach

If y o u ’re  buy ing  y o u r w o rk e rs  co m p en sa tio n  
m an ag em en t from  th e  low est b idder, th en  y o u r  costs 
are p robab ly  m oving  increasing ly  upw ard . In  to
d ay 's env ironm en t, qu ick  fixes just d o n ’t w ork . At 
CoreSource, w e  focus o n  innovative u p -fron t stra te
gies to  red u ce  total costs an d  increase p ro d 
uctivity w ithou t sacrificing th e  quality o f  ca re  for yo u r 
em ployees. O u r  clients, th ro u g h  investm ents in innova 
tive, co m p reh en siv e  p rogram s, are  b reak ing  industry 
trends and  report that w o rk e rs  com p en sa tio n  costs as a 
percen t o f  payroll are  actually  decreasing  c o m p ared  to  a 
national increase  o f  12 p e rcen t annually.*

O u r w o rk ers co m p en sa tio n  program s n o t only  pay  
claim s, but focus on  p rev en tio n  and  cost con tro ls in all 
facets o f th e  program . T he results: few er claim s p e r  
em ployee, red u ced  lost tim e an d  low er overall 
p rogram  costs.

Local Perspective, N ational 
R esources

C oreS ource com bines th e  
re so u rces o f a national o p e ra tio n  
w ith  the  resp o n siv en ess o f  a local 
com p an y . From  o u r 25 reg io n a l 
offices, w e  m anage $2 b illion  in 
c lien t p rog ram s covering  1.5 

m illion lives.

Proven Results

CoreSource Clients
Average Workers 

Compensation Costs As a 
Percent of Payroll

2 4 4 % 2.24%
■  1.55%

■ ■ ■
1990 1991 1992 

Note: Data taken from a 
sample o f 76 CoreSource 

Workers Compensation clients.

O n  average, C oreS ource p ro g ram  costs, as a p e rcen t 
o f  payroll, have  d ro p p e d  m o re  th an  36 p ercen t o v e r a 
th ree-y ear period.

T he United S tates' w o rk e rs  co m p en sa tio n  system  
is in crisis bu t w e  co n tin u e  to  find so lu tions. W e’re 

C oreSource. Let us bu ild  a so lu tio n  fo r you.
For M ore Information, Call Toll Free: HtM) 482 0615.

‘Social Secunty Adm inistration

C o r e S o u r c e
Healthcare & Workers Compensation Solutions
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AFD on the Scene

Senator Art Miller (top photo, third from  left) discusses the impact 
o f  an expanded bottle bill with AFD members and gets a first-hand  
look from  the retailer’s perspective.

Mark Karmo, AFD chairman (left), and Raad Kathawa, AFD  
board member and Spartan store retailer (right), congratulate 
Spartan C.E.O. Pat Quinn, who was honored January 17, 1997 
at A F D ’s Annual Ball.

Richard George (right) presents AFD with an award fo r  helping 
to raise research funds fo r  AHF, a rare childhood disorder. 
Mark Karmo accepts the award.

Endorsed By:

• • •YOU BELONG
NOW BE HEARD!

Your association recommends AirTouch Cellular because of its outstanding 
reputation of customer service before, during, and after the sale. Service that 
includes helping you select the right phone, the most convenient installation, 
and the most appropriate rate plan.

And every time you use your phone, AirTouch Cellular makes a contribution 
to the Associated Food Dealers at no additional charge to you. So call 
AirTouch Cellular today and get connected!

For more information, call: 1-8OO-AIRTOUCH
or visit your local AirTouch Cellular Sales and Service Center
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Distributed Exclusively by Melody Farms
Call our Customer Relations Department 

1-800-686-6866 (Option 2)
Open Monday through Friday 7 a.m. to 6:30 p.m.

) Please Recycle
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Call our Customer Relations Department 

1-800-686-6866 (Option 2)
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) Please Recycle
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Look fo r your Coca-Cola Representative a t 
AFDs Annual Trade 5how.

A u b u rn  H ills  S a le *  C e n te r  M a d is o n  H e ig h ts  S a le s  C e n te r  Van B u ren  S a le s  C e n te r
6 0 0  Doris Road 3 2 5 0 0  North Avis 100 Coca-Cola Drive
Auburn Hills. Ml 4 6 0 5 7  Madison Heights, Ml 46071 Belleville, Ml 46111
(610) 3 7 3 -2 6 5 3  (610) 565-1246 (3 13 ) 397-6541
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Products

New Nectar saves rain forests
N ew  on the m arket, M istic Rain 

Forest N ectars are a light b lend of 
exotic fruit flavors. All natural, 
w ith  no artificial co lors or 
preservatives, the beverages 
con tain  15 percent fru it ju ice .

Sales o f  the four m ainstream / 
tropical flavor blends: S traw berry 
M ango, G rape Passion, T ropical 
O range and T ropical Berry will 
help protect rain forests. For 
every bottle  sold, M istic w ill 
m ake a donation  to protect five

square feet o f  rain forest through 
the N ature C onservancy’s “A dopt 
An A cre” program . Partic ipation 
will be announced in advertising

on packaging, point o f 
sale and through public 
relations.

In M ichigan, M istic 
Rain Forest N ectars 
will be d istributed  by 
Brooks Beverage 
M anagem ent, Inc. 
except for the five 

counties o f  W ayne, O akland, 
M acom b, W ashtenaw  and St. 
Claire in w hich Seven-U p of 
D etroit will supply the N ectar.

Looking to Create in-store Traffic with 
One-Square Foot of Selling Space?

Money
Orders

w S H B B I I f f™ ™
I M0896-DEC-SM-E

01996  W estern  U nion is a
ragtotofod se™*ce mart* ol Weslen̂

Union Financial Services.

Become p a rt o f  the fa s te s t  grow in g m oney order com pany, W estern  
Union M oney Orders. Since the merger o f Am erican Express M oney

Orders w ith  W estern Utiion M oney Orders, over 30,000 Am erican Express 
agents w ill  be converted to  the Western Union Brand, m aking W estern  

Union the brand o f choice!

• Associated Food Dealer members will receive special money order 
and equipm ent pricing.

• W estemUnion offers state-of-the-art, bar-coded money order
dispenser allowing for quicker processing and easy 
paym ent reconciliation. V -  See us jn floof/j

• Formerly American Express Money Orders. j . jg  at the AFD j ra(je
Program endorsed by AFD. show April 28 & 29!

For more information on how to become a Western Union  
Agent, contact Judy Mansur at AFD today at (810) 557-9600, 

or Western Union at l-(800) 438-7142, Ext. 3587

Surf’s Up with 
Busch

Just in tim e for Spring Break, 
Busch and Busch L ight will have 
custom ers thinking about the warmer 
w eather with the S u r fs  Up POS 
displays. The prom otional package 
available to A nheuser-B usch retailers 
includes price cards and C -cards with 
tear pads, S tyrofoam  surfboard stand- 
ups, danglers with a Busch Light 
Athletic D epartm ent shirt attached, 
case cards and cooler stickers. 
Consum ers can order Busch Light 
A thletic D epartm ent apparel by 
filling out a tear pad order form 
available at POS displays.

Two “Natural” 
promotions

This spring and sum m er. Natural 
Light and Natural Ice are teaming up 
for tw o prom otions that are designed 
to create a tidal wave o f  sales for 
retailers.

The first prom otion brings back 
the popular Natural Light Lighthouse 
POS, and this year, adds consum er 
sweepstakes that offer two Sea*Doo 
SP w atercrafts as grand prizes. 
C onsum ers also can win one o f 1,000 
Natural W ave T-shirts. During the 
prom otion, Natural Light and Natural 
Ice accounts will be dressed up in a 
full line o f L ighthouse POS materials 
which includes display wraps, ease 
cards, cooler stickers, banners, Jet- 
Ski inflatables, new 6 ’ tall flashing 
beacon lighthouse displays and large 
price cards with sweepstakes 
registration tear pads.

The brands’ second promotion 
encourages consum ers to “Catch a 
Natural G roove” with a colorful line 
o f POS that features beach scenes. 
POS materials include price cards, 
case cards, banners, cooler stickers 
and unique inflatable palm trees with 
danglers. The Natural Grove 
prom otion also features take-one 
Natural Light and Natural Ice 
“G roovin” door hangers.

O ver the past five years Natural 
family sales are up 59 percent and 
Natural Ice, introduced in 1996, is 
already the num ber three ice beer in 
the U.S.

Natural Light and Natural Ice are 
products o f A nheuser-Busch, Inc., 
the w orld’s largest brewer.
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Two great Michigan traditions 
jo in together to make 
new delicious flavors:

Made with Stroh’s Ice Cream and: 
•Sanders Milk Chocolate Hot Fudge Sundae 

•Sanders Butterscotch Caramel Sundae 
•Sanders Old Fashioned Butter Pecan 

•Sanders Bumpy Cake ‘N Cream 
•Sanders Old Fashioned Vanilla

Join us at the AFD Trade Show to sample these 
delectable combinations



Products

Molson invites beer drinkers to shoot for the gold
Y ou d o n ’t have to  be a hockey 

star to m ake a m illion bucks w ith a 
puck -y o u  ju s t have to  be  a lucky 
M olson beer d rinker w ith a m ean 
slap shot.

M olson 's second annual "Shoot 
for the G old" p rom otion  invites 
beer d rinkers to have fun as they 
try to qualify  for the ultim ate 
hockey w eekend in M ontreal, 
C anada. H osted by hockey legend

G uy Lafleur, the w eekend will 
include an afternoon shoot-out on 
the ice betw een 30 U .S. trip 
w inners to determ ine one finalist 
w ho will go on to shoot for the 
gold. The finalist will attem pt a 
single goal shot from  center ice at 
the M olson Centre betw een 
periods at a M ontreal C anadians 
g am e-a  shot, if successful, that 
w ill net the lucky fan $1 m illion.

Sham us H anlon, assistant brand 
m anager for the M olson franchise 
said “M olson’s heritage o f  
prom oting and supporting  hockey 
spans decades.”

Consum ers have three w ays to 
w in the trip and their shot at the 
gold. O ne w inner w ill be selected 
through on-prem ise radio 
prom otions. B eer drinkers can 
also win through m ail-in

sw eepstakes en tries available at 
retail stores and through in-pack, 
instant-w in gam e cards. A total of 
30 w eekends in M ontreal will be 
aw arded, a long w ith hundreds of 
o ther valuable prizes.

M olson B rands are im ported by 
M artlett Im porting, a  division of 
M olson B rew eries U .S.A ., Inc.

Attention wholesalers 
and manufacturers:
D o you  have a  new  product, 

new  package fo r  an o ld  product, a 
new  variety o f  y o u r  existing  
p roduc t o r  any  o ther product- 
re la ted  n e w s? We w ant to fea ture  
y o u r  item s in this section! The 
F ood & B everage R eport w ill print 
new  produc t releases as space 
perm its. The service is fr e e  to 
A F D  m em bers. There is a  $50 fee  
f o r  non-m em bers. F or more  
inform ation, call R ay A m yot at 
(810) 557-9600.

Stroh’s Ice 
Cream 

Company 
purchase 
canceled

The proposed purchase o f 
the assets o f  S troh ’s Ice Cream 
C om pany, Detroit, by 
L ondon’s Farm  Dairy, Inc. o f 
Port H uron, M ichigan, 
announced O ctober 28, 1996, 
has been canceled.

A ccording to Gary Giller, 
P resident, S troh’s Ice Cream 
C om pany, the tw o com panies 
w ere unable to structure an 
agreem ent that w as acceptable 
to both parties.

S troh’s Ice Cream  Company 
is a privately-held, Detroit- 
headquartered firm, with a 77- 
year history o f  producing 
prem ium  ice cream. Products 
are distributed in Michigan,
O hio and Indiana under the 
S troh’s, N afziger’s and 
M ooney’s labels.

*

f t Money orders 
drive profits 
even W h  er!

The Travelers 

Express money 

order system 

makes it easy.

S elling Travelers Express money oidei? is smart 

business. It huilds traffic, moves more mer

chandise, and generates even greater profits. It’s a 

perfect addition to any merchandising mix, and 

Travelers Express highly automated system adjusts 

to any sales environment. Call 1-800-328-5678, 

ext. 3300  to find out how money orders huild 

greater profits for your business.

TravelersExpress
Trusted Service for Over 50 Years
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AFD on the Scene

r I
OF COLORFUL POSSIBILITIES!

S t e p h e n  &

U s O D Inc.

Creative  Imaging, Design & Prin ting
1 7630  EA5T TEN M ILE ROAP • EA5TP0INTE, Ml 4 6 0 21

PHONE (010) 7 7 7 - 6 0 2 3  . fax (010) 7 7 7 -1 4 3 4

(above) Blackjack! Thai 's what 
Phil Kraus hit at M cK 's Wine 
Shoppe in Garden City. Mr. 
Kraus had purchased his firs t 
TNC Phone Card and played the 
free Blackjack game attached.
He won $1,000 instantly. 
Pictured left 10 right are Kenneth 
Atchoo o f  M cK's Wine Shoppe, 
Michael George 11 o f  Melody 
Farms, both AFD members, 
Phillip Kraus and George Denha 
o f Premium Telecommunications.

AFD congratulates 
Mike Renden o f  Caro 
Central Shop-Rite in 
Caro fo r  the great job  
he did as M ichigan’s 
entry in the National 
Grocers Association 
Best Bagger contest in 
Houston, Texas. 
Although Mike did not 
bring home the 
championship title, he 
was a formidable 
competitor and a 
wonderful
representative o f  our 
state.

Mark Karmo 
(left) presents 
Sam Dallo 
with an 
award fo r  his 
efforts as co
chair o f  
AFD's 
Scholarship 
G olf Outing.

What is 
Harley doing 
in the 
dumpster? 
Helping 
retrieve 
something for  
a member. 
Harley Davis 
goes to great 
lengths to 
serxe AFD!
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Tobacco Sales
Continued from page 1

products to anyone under 18 years 
o f  age. and no one w ants to sell 
tobacco products to m inors. 
Through the W E  C A R D  program , 
w hich offers m erchant train ing  and 
education  program s precisely  
w here they are needed, I ’m  
confident w e can  w ork  to  prevent 
underage tobacco  sa les.”

Joe Sarafa, A FD  executive 
director, poin ted  ou t that the new  
efforts w ill focus on ensuring  that 
retailers across the state are fully 
trained and inform ed about laws 
regulating  tobacco sales to  m inors. 
To this end, the coalition  hosted 
retail train ing  sessions to teach 
retail m anagers and em ployees 
how  to understand and com ply 
w ith state law s regarding the sale 
o f  tobacco products. F ree training 
sessions w ere held in Southfield , 
Lansing, F lint, T raverse C ity and 
G rand Rapids.

“This training addresses the 
specifics on how  and w hen to 
perform  ID checks on custom ers 
w ho w ish to purchase tobacco, as 
w ell as how  to refuse a sale to an 
underage custom er,” C huck 
A law an of the M etro D etroit

Service S tations explained. 
"M inors have becom e creative in 
the w ays they try to purchase 
tobacco products. W e have to be 
ju st as creative and diligent in 
finding w ays to address this 
prob lem .”

A lso jo in ing  the prom inent 
M ichigan retailers w as W ayne 
C ounty Sheriff Bob Ficano. “It’s 
going to take all o f  us: retailers, 
law  enforcem ent officers and the 
com m unity. T ogether w e can do 
w hat is necessary to educate 
retailers, put W E C A R D  m aterials 
at the counters, and prevent the 
underage sale o f  tobacco products. 
W e are very happy to see this 
proactive program  being put in 
p lace,” S heriff Ficano added.

M aryann M ahaffey, president o f 
the D etro it C ity  Council, was 
p resent to express her support for 
the com bined efforts em phasizing 
the im portance o f  a com m unity- 
w ide approach. “To tackle this 
issue, w e m ust have the active 
participation o f law  enforcem ent, 
retailers, and others in the business 
com m unity to ensure that kids

See Tobacco Sales
p ag e  28

Responsible tobacco retailing program 
General talking points

• Customers in our stores should know that we will not sell tobacco products 
to people under the age of 18 and that we are working to responsibly manage 
the youth access issue.

• In order to help prevent the underage sale of tobacco products, retailers, 
grocers, wholesalers and manufacturers must work hand-in-hand to educate 
employees on the front lines.

• Training seminars and “We Card” training materials will educate our 
members and give them the tools they need to uphold Michigan’s minimum- 
age tobacco sales laws. The first five training sessions will be held in Detroit, 
Lansing, Flint, Traverse City and Grand Rapids.

• The training programs will educate our members about upholding 
Michigan's minimum-age tobacco sales laws. They will learn: what those 
laws are; how to spot fake IDs; and how to handle difficult situations when 
minors try to purchase tobacco products.

• The “We Card” training materials are comprehensive, easy-to-understand 
and will greatly benefit our members. The in-store signage is eye-catching 
and will help increase public awareness of minimum-age tobacco sales laws. 
To date, over 14,000 retailer kiis have been distributed to Michigan retailers.

• The CRTR is working with police officers (NAPO/PORAC), local leaders 
(JAYCEES), elected officials and others in the community to increase our 
capacity to distribute materials and information to retailers.

• Outdoor billboards throughout Michigan will raise retailer and community 
awareness of the minimum-age tobacco sales laws and will serve as a 
complement to our other efforts.

The best 
dental p lan  in M ichigan 
is still available to you 

for as low  as $8.99 a m onth. 
For the highest dental benefits 
and lowest out-of-pocket costs.

Golden Dental Plans 
29377 Hoover Road 

Warren, Michigan 48093

1-800-451 -5918

Smart Choice.

j

Go for the profits with Spartan brand products. Some decisions are easier to make than others. Like the decision to 
sell Spartan brand products. Marketed at a higher gross and lower 
shelf pnce than national brands, Spartan brand products strengthen 
profits and give Spartan retailers a competitive advantage To keep one 
step ahead, the Spartan brand, one o f the leading private label lines in 
the Midwest, continuously adds to its current 1.750 products. Given its 
high consumer acceptance, retailers proceed with confidence in their 
advertising and promotional efforts, knowing they’ll be rewarded with 
maximum profitability The community is rewarded, too. through the 
Spartan Brand Cash for Labels program In so many ways. Spartan 
brand products are a smart choice'
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O ver * 2 5  m illion  

in  (in iu iiR s io n s.

(Great way to celebrate our 25th anniversaiy, don't you think?)
M il UK . \N  I <11 I I  K \

cash

l i t ® :

$25,000 
CASH

* *

*  #  *  *  *  

*  *  *  *  *

TOP PRIZE $ 2 5 0 ,0 0 0 !

b O - D Q O O D - Q O l

QUICK 
$ 1 0 0

FAST
$25

Give your customers a chance to celebrate the M ichigan Lottery's 25th earn a whopping 30{ commission for every ticket sold-over $2.5 m illion  in
anniversary by stocking up on ’ 25th Anniversary Cash" instant tickets. This retailer commissions in a ll! Order plenty of “25th Anniversary Cash" instant
$5 instant game is a surefire winner. After a ll, the first $5 game, "Surprise tickets and display them near the register. Then be sure to let players know
Package,- sold out in just 8 weeks. W ith "25th Anniversary Cash,” you 'll you have what they've been waiting for'

(ttfculiM ww* is  1 I f l l  Jio I HI »  |IS  1m S' 1*> 1 m*,' S’

*f AU  *»*
H O  > m * *>  $SO I m 1.111 S7S I m h M . ' SIOO 1 in *74 J A i  JU1J, SJS.Om I in *>t, I I I ,  S.’
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Tobacco Sales
Continued from  page 26

d o n 't  get their hands on tobacco. 
T he coalition  assem bled  here 
today represents the best effort 
I’ve seen  to com bat underage 
tobacco sales. I applaud this 
com bined effo rt,"  M ahaffey stated.

To fu rther em phasize the 
collective effort, the coalition 
announced that, over the next few 
m onths. O utdoor System s in 
D etroit is donating  b illboards to 
run the bright yellow  and red "W e 
C ard  -  U nder 18 -  N o T obacco’ 
signs in and around m etro Detroit. 
"W e hope the visibility  o f  these 
billboards will help create a

greater aw areness that retailers 
w ill be asking for ID ,” said Roger 
Playw in, w ith O utdoor System s. 
The coalition  also announced that 
billboard com panies in Lansing, 
Flint, T raverse C ity, and G rand 
Rapids w ere donating b illboards to 
support the “W e C ard -U n d e r  18 -  
N o T obacco” program .

T he training sessions that w ere 
held in D etroit, Lansing. Flint, 
T raverse C ity and G rand R apids in 
February w ere only the initial 
series o f  sessions the coalition has 
planned. The interest and 
response by retailers has been 
im pressive and the coalition 
expects to provide training to

hundreds o f  retailers.
M em ber o rgan izations o f  the 

M ichigan C oalition  for 
R esponsible T obacco  Retailing 
include: A ssociated  Food D ealers 
o f  M ichigan; C onven ience S tores 
A ssociation o f  M ichigan/M ichigan 
T ruckstop  O perators A ssociation; 
M etro D etro it Service Stations; 
M ichigan D istributors and 
V endors A ssociation; M ichigan 
G rocers A ssociation; M ichigan 
L icensed B everage A ssociation; 
M ichigan Petroleum  A ssociation/ 
M ichigan A ssociation  o f  
C onvenience Stores; M ichigan 
Restaurant A ssociation; M ichigan 
R etailers A ssociation; Service

We’re putting our
e n e r g y  to

&  L
w o T K j o r  y o u

Station  D ealers A ssociation; 
Spartan  S tores, Inc. The Michigan 
effo rts are coordinated  with the 
N ational C oalition  for Responsible 
T obacco  R eta iling  w hich is 
com prised  o f  14 trade associations 
involved in the m anufacture, sale 
and d istribu tion  o f  tobacco 
products. T he coalition has 
d istributed  over 14,000 “W e Card 
-  U nder 18 -  N o T obacco” 
training kits in M ichigan since 
January , 1996.

R etailers in terested  in 
partic ipating  in the training efforts 
should  call toll free 
1-888-TR A IN 03 (888-872-4603) 
for m ore inform ation.

H.E.A.T.
Continued from  
page 1

Funded by and adm inistered through 
the M ichigan A utom obile Insurance 
P lacem ent Facility, H .E.A.T. runs a 
confidential tip rew ard hotline (800) 
242-H E A T for M ichigan citizens to 
report auto theft related activity. 
Considered a trailblazer in the fight 
against auto theft, H .E.A .T. gives 
citizens a tool to report w hat they 
know  about auto theft, carjack ings, 
suspected chop shop operations and 
auto insurance fraud.

H .E.A.T. rew ards hotline callers up 
to $1,000 for inform ation that leads to 
the arrest and binding over for trial of 
a suspected car th ief and up to 
$10,000 if the tip results in the arrest 
and binding over for trial o f  suspected 
theft ring m em bers and/or chop shop 
operators. In addition, as a result of 
the increased incidence o f the life 
threatening crim e o f carjack ing , a 
$2,000 rew ard is paid for information 
leading to the issuance o f a warrant 
for a carjack in g  suspect.

S ince its inception, H.E.A.T. has 
paid over $1.5 million to citizens 
across the state. H.E.A.T. calls are 
answ ered by the M ichigan State 
police who m onitor the calls and pass 
the inform ation on to the appropriate 
local law enforcem ent agency.

The safety o f store ow ners, their 
em ployees and the custom ers that 
frequent their businesses is an 
ongoing concern for us,” said Joseph 
Sarafa, Executive D irector o f  the 
A ssociated Food Dealers (AFD). The 
H .E.A.T. program  is a perfect 
exam ple o f how citizens can work 
hand in hand with law enforcem ent to 
protect their fam ilies and the 
com m unities where they live against 
these violent and often deadly crimes.

Any AFD m em ber who is 
interested in displaying a H.E.A.T. 
poster should contact Kelly Fugh at 
(313) 832-2210.

At Detroit Edison, we do more than provide 
electricity to our 2 million customers.
We’re proud to serve Southeastern Michigan 
in many other ways, including:

•  Awarding nearly $3.9 million annually in grants to over 
500 charitable organizations, through Detroit Edison and 
the Detroit Edison Foundation.

•  Sponsorship of National Night Out, Kids Voting Michigan, 
Detroit Edison/McDonald's “Play It Safe Around Electricity’ 
program, Michigan Envirothon, Detroit Festival of the Arts, 
and the Detroit Thanksgiving Day Parade.
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•  Supporting education through the Detroit Compact and our 
Partnership Schools Program.

Providing $172,000 annually to emergency food and shelter 
providers through the Detroit Edison Foundation’s Holiday 
Season Matching Gifts program.

•  On behalf of our employees, donating more than $49,000 
annually to education-related organizations through the 
Detroit Edison Foundation’s Walter J. McCarthy, Jr. Volunteer 
Service Awards.

•  Caring for Michigan’s environment by planting 10 million 
new trees.

•  Serving as Michigan's second largest property tax payer.

Because providing a brighter future for
Southeastern Michigan is worth all our energy.

Turning energy into solutions

Detroit Edison
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i✓
Products You Can Purchase:

✓ bakery items
✓ beer including microbrews
✓ beverages
✓ candies
✓ dairy products
✓ food service equipment
✓ frozen foods
✓ general grocery items
✓ health and beauty items
✓ liquor
✓ meats & deli
✓ prepared foods
✓ produce
✓ services
✓ snack items
✓ specialty foods
✓ surveillance equipment
✓ reverse vending machines
✓ wine J

RSSOCIHTED FOOD DEALERS OF M ICH IG AN

Buying Trade Show

♦  Do you buy any of the products listed? You will be able to purchase these 
products at special discounted rates that will only be available at the show.

♦  Exhibitors introduce new products and services at the show. Come see 
what’s new and meet the movers and shakers in the industry.

♦  Save time and money at the AFD show; it’s your one stop shopping place.

FREE SEMINARS:
Tuesday, April 29, 1997

Food Stamps: Training, Compliance 
& Electronic Benefits Transfer 

Electronic Benefits Transfer: How 
Will It Affect Your Business? 

Meet Lottery Commissioner 
Bill Martin 

Department of Agriculture:
Food Sanitation Program 

Electric Deregulation:
Implications For Your Business
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Monday, Rpril 28, 1997 4  5 - 9  p.m. 
Tuesday, April 29, 1997 4  1 - 9  p.m. 

Burton Manor 
Liuonia, Ml

Watch for more information!
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Far out idea makes sense of spare space

Jennifer and Danny Nemer enjoy their work at Woodcroft Market

by Ginny Bennett
Danny Nem er, ow ner of 

W oodcroft M arket in Flint, has 
taken a proactive stance to make 
his store m eet custom ers needs 
w hile m aintaining the bottom  line.

W oodcroft M arket, on F lin t's  
w est side, has survived many 
changes during the life o f the 
store. It was rundow n and 
unoccupied w hen his Uncle Kal 
N em er bought it in the m id-1980s. 
O ver the past five years D anny has 
run the store, buying it from  his 
uncle a year ago.

The neat, neighborhood store, is 
located in the M iller Road 
residential area and is w ithin 
w alking d istance o f  F lin t's  
exclusive W oodcroft Estates. 
H ospitals and the M ichigan School 
for the D eaf are nearby.

W oodcroft M arket has a typical 
“superette" product m ix, with 
am ple beer, w ine and liquor. The 
deli offers sandw iches, salads and 
cold cuts. The 6.500 square-foot 
store seem s pretty com parable to 
o ther m id-size convenience stores 
except for one big difference. 
D anny has added seventeen 
storage units.

Previously  there w as a full m eat 
counter in the m arket, but when 
faced w ith stiff com petition

Danny took action and closed it.
He could not buy his m eat for less 
than som e stores w ere selling it for 
and still m aintain his standard o f 
quality. For over a year he tried to 
think o f how he could use the extra 
space. Several options cam e to 
m ind before he hit on his good 
idea. He condensed the store, and 
using the leftover space he m ade 
17 storage units in the back end of 
the building. The self-contained 
area was easily renovated w ithout 
m aking any m ajor structural 
changes. There is an outside 
entrance to the units which are 
accessible during store hours of 
approxim ately 9 a.m. to 10 p.m., 
and are protected by the store 
security system  w hich 
encom passes the building. 
Padlocked doors open from  a 
central hallw ay. And, Danny 
points out, since one can’t insure 

another’s 
belongings, he 
doesn’t have 
liability for 
anyone’s 
property.
Danny intends 
to advertise the 
space although 
seven o f the 17 
units are already 
rented. The 
units range in 
size from  the 
sm allest, a 5’ x 
8 ' to a 10’ x 12' 
and tw o 12' x 
20’s.

Hitting on a 
good idea and 
taking action are 
exam ples of 
D anny’s 
education at 
work. In

addition to his innate business 
sense, which he learned from 
w orking in his fa ther’s, M ike 
N em er’s, grocery store, D anny is a 
U niversity o f M ichigan graduate 
w ith a business degree. Upon 
graduation he w orked for United 
Parcel Service. A lthough he 
w asn ’t sure w here his true career

path lay, he felt like he was well 
prepared to take it. It finally made 
good sense to follow in his D ad’s 
footsteps and today D anny is glad 
he did.

Together, with his wife Jennifer, 
they share the work and the 
responsibility. Each can do the 
o ther’s job . They also share the 
joy  o f the new est m em ber o f the 
fam ily, one-year-old Sam antha. 
W ith child-care help from their 
fam ilies they can handle their 
strenuous work schedule with 
Jennifer contributing about 30 
hours a week at the store.

Practically newlyweds, the 
couple has only been married two 
years. They don’t mind spending 
long hours together. “W e’re best 
friends,” says Danny. “To

unw ind, we go together to the gym 
and w ork out.”

M ost recently, D anny has been 
trying to unw ind due to stress 
caused by the uncertainties o f the 
transition to liquor privatization. 
S tocking up several tim es, he has 
experienced delays, short cases 
and has not received som e items 
that he has ordered. He is relieved 
that his shelves are finally filling 
and he realizes the problem  has 
been frustrating to distributors as 
well. D anny is w orking on a new 
com puter program  that he hopes 
will speed his ordering. The order 
list o f  available liquor is so long 
that it takes a long tim e to make 
the o rder m anually. He plans to 
put the list o f  regularly ordered 
item s in the com puter which

DELI

should speed the process.
O ne o f the toughest problem s he 

faces is the turnover o f  employees. 
I visited him  on a very busy Friday 
afternoon and he w asn’t at all 
surprised to get a call from a 
“sick” em ployee. Absences 
happen frequently, especially on 
the weekend, and he has learned to 
deal w ith these personnel 
problem s and take them  in stride.

All things considered, Danny 
thinks there are more pros than 
cons when he evaluates his career 
decision. His brother, Steve made 
the same choice, taking over (he 
fam ily store, R idan’s Party Store 
in Flushing. The future seems 
bright with D an’s ability to come 
up with far out ideas that end up 
making super business sense.

F Ri I E N, D Skvf s.

W ~  , ’

KNOW WHEN TO 
SAY WHEN®

CENTRAL DISTRIBUTORS OF BEER, INC

Woodcroft Market on F lint’s west side
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Quick-Easy-Convenient
T O M R A

TOMRA
M ic h ig a n

1201 Rankin Street 
Troy, Michigan 48083 

Tel. 810-589-0700 
Fax 810-589-0702

TOMRA MICHIGAN PROFILE UPDATE
•  O ver 350 s to re s  in s ta lle d  in c lu d in g  130+ in d e p e n d e n ts

•  F u ll s u p p o r t w ith  30+ c u s to m e r s e rv ic e  a n d  te c h n ic a l 
re p s  s u p p o r t in g  1,892 m a ch in e s

•  Full d is tr ib u to r coopera tion  in over 34 coun ties  in M ich igan

•  S ales o r le a s in g  p ro g ra m s  a v a ila b le  fo r  a n y  s ize  re ta i le r

•  A m e ric a n  D is a b ilit ie s  A c t C o m p lia n t a n d  UL A p p ro v e d

•  M arke t d o m in a n c e  p ro te c ts  y o u r  in v e s tm e n t fo r  y e a rs  to  
com e

Visit Booth H-6 For A Hands-On Demo 
At The AFD Show

Call us to 
visit your 

store, 
determine  

your needs, 
prepare a 
layout and  

make a 
proposal that 
makes sense.

TO UR A N ew Y ork TOMRA O regon ARS dba  U psta te  TOMRA TOMRA M assa chu se tts TOMRA M etro TOMRA o f
A tlantic Industria l Park 1610 N W  Couch St 440 Broadway Suite 0306 205 Fa irfie ld  Avonuo N orth  A m erica  Inc.

410 A tlantic Industria l Park Portland, O R 97209 P  0  Box 4053 10 Tower Office Park N ew  Haven. CT 06513
Rochester. N Y  14607 Tel 503 226-7015 Mcnands. N Y  12204 Wobum, MA 01801 Tel 203-468-1981 Stratford. C T 06497

Tel 315-797 4138 Fax 503-226 7173 Tel 518 436 4333 Tel 617 938-0541 Fax 2 03  468-0750 Tel. 203 380 5230
Fax 315-797-4138 Fax 518-436-4335 Fax 617-938-0542 Fax2 0 3 3 8 0 5 2 3 5
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A salute to our service 
organizations

This month we pay tribute to the 
fine organizations that service 
AFD members. Here is a brief 
rundown on services and benefits 
you can take advantage o f  as an 
AFD member.

o  o

o  o

FOOD M A RK ET IN G  IN STITUTE

Health benefits
Health Care 

coverage is an 

issue for all o f  us. 
T hrough the 

A F D 's Blue C ross 
B lue Shield o f 

M ichigan Health

Plans, there is com plete, quality  

coverage for your individual group 

needs. W hether you require 

insurance for y ourse lf and your 

fam ily, your key em ployees, or 

your en tire staff, this plan is for 

you.

Attend the 1997 
FMI Supermarket Industry Convention!

May 4-7, 1997
McCormick Place ■  Chicago, Illinois

There’s never been a better time to attend!
The ALL NEW 1 9 9 7  FM I Show will be filled 

with unexpected surprises.

New “ One Building/One Floor”  Design
■ South Section features consumer products —  grocery, perishables 

and nonfoods.
■ North Section features equipment, store fixtures, store design, 

technology and services.
■ “ Boulevards” and “ Beltways” throughout the floor mean 

exhibiting companies and their new products are easier to find.

Innovative Educational Program adds to the Action
From global business issues to supermarketing trends, from
partnerships to leadership and decision making, you’ll benefit from
valuable information on the hottest industry topics.

For more information call F M I’s Fax on Demand Service 
a t 1-800-890-S H O W  17469), ext. 8 1 5  o r call F M I’s 

Convention Services a t 2 0 2 -4 5 2 -8 4 4 4 .

Workers’ compensation
L ow er your current w orker 

com pensation  costs and obtain 

long-term  div idends and savings 

through the A FD  S elf Insured 

W orkers’ C om pensation  Fund. 

D esigned and operated for the 

food and beverage industry, this 
program  w ill help  you control 

w orkers’ com pensation  costs.

Liquor liability insurance
A FD  has negotiated with North 

Pointe 
Insurance 
C om pany to 

provide liquor 

liability 
insurance to 
m em bers at a 

special rate.

Golden Dental
To avoid the high cost o f 

today’s dental services, take 
advantage o f  the 
G olden Dental 
A dvantage Plus 
Program . O ffered 
by the A ssociated 
Food D ealers, the 
G olden Dental Plan 
offers you a full 
line o f  dental 
benefits.

Credit card processing
See im m ediate savings through 

your AFD 
membership 
by using our 
M ichigan 
Bankard 
Services 

Visa/
M asterC ard acceptance program. 
O ur program  offers low 
com petitive rates and affordable 
equipm ent costs.

MoneyGram
C reate a traffic builder while 

increasing your profits with AFD’s 
m oney wire service available 
through M oneyG ram . O ffer your
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Savings are in the bag with 
an AFD membership

customers a great service whether 

they want to wire money across 
town or across the country'.

Coupon processing
Let AFD specialists sim plify 

your coupon operation. Simply 
bundle your coupons-send  them  to 
AFD and receive one check from 
us w ithin four to six weeks.

\nieritech pay phones
Al l ) m em bers can participate in 

a cost-free pay 
phone program  
that offers a 20 
percent

V
com m ission on 
all local calls. 
There is no 
deduction from

commission for equipm ent, 
installation, repairs, local access 
charges or m onthly phone bills

Long distance pay phone 
service

In addition 
) lo your regular 
pa> phone 
commission  
you u ill 
f tc c i\e  a 20  
percent 
c o m m i s s i o n  

on all Ion}! 
distance calls 
h \  sim ply

j choosing AMNEX 
IproN uler

Western Union money 
orders

AFD members can receive a 

savings o f up to 25 percent on 

money order pricing and receive 
special savings on Western Union 

equipment.

AirTouch
Cellular

M em bers can 

take advantage 

o f  10-20 percent 
savings on local

The Chester Fried Ventless Fryer won't 
send you through the roof.

Your profits are the only thing that will go through the roof when you 
purchase the Chester Fned Total System Program for your food service 
operation You'll have no installation costs, no costly roof modifications, 
no multiple vendors And the ventless fryer's revolutionary air filtration 
system elim inates irritating smoke and grease laden vapors

• Stainless Steel Construction
C rtipy  M m U uri/rd  C I i i i  krn

Removable Hood Paris - UL Listed and NSF Approved

Team up with Chester Fried and the only thing that will be going through the roof are profits 
Call DCl Food Equipment or Kenworth Food Equipment today for more information

M I®
5350 E Da

FOOD
[EQUIPMENT 

TCORPO BATED
•D e t r o it  Ml 4 8 2 1 2

(313) 369-1666 or (800) 899-9324

KEMWORTh
f o o d  e q u ip m e n t  c o

) GcxJIrey S W ■ Grand R

airtim e, w aiver o f  activation  fee 

and no m onthly charge fo r voice 

m ail, call w aiting, 

three-w ay 

conference calling 

and detailed 

b illing.

Checking services
W ith T elecheck  you will never 

have to w orry 

about accepting  

bad checks again. 

A FD  m em bers are 

elig ib le  fo r special 

reduced rates.

Personnel Needed 
to Install THEIR

Personnel Needed 
to Install OUR 
Ventless Fryer:



News from the Food Marketing Institute

ASPARAGUS CLUB

SCHOLARSHIP PROGRAM

Scholarship Application Request Form

The Asparagus Club is pleased to announce the beginning of the competition for Asparagus Club 
Scholarships for the next academic year. Asparagus Club Scholarships arc one-year awards that 
range in amounts from $500 to $1,500. The awards may be used at any accredited, nonprofit college 
or university in the United States.

The Asparagus Club will award a number of scholarships for the 1997-98 academic 
year to students who satisfy the following requirements:

Applicants must be high school seniors, college freshmen, sophomores or juniors who:

Will be full-time college students in the fall of 1997.

Have an interest in a career in the grocery industry

Have financial need.

Can make or are making satisfactory academic progress in college.

If you feel that you are qualified for an Asparagus Club Scholarship, you should request an 
application and a descriptive brochure by completing and mailing the bottom part of this form by 
A p r il 15, 1997.

(Detach here and mail)

Scholarship Program Administrators, Inc. 
3314 West End Avenue, Suite 102 
Nashville TN 37203-0916

Please send an Asparagus Club Scholarship application and descriptive brochure to

(Please print)

Name

Address

WIC should feed babies not bureaucrats
Hammonds announces new FMI campaign to reform program

F ounded in 1972, the W IC 
program  provides nutritious foods 
to pregnant w om en, new mothers 
and their infants and children who 
are nu tritionally  at risk. Nearly 
h a lf (45 percent) o f  all newborns 
in the U nited States are served by 
W IC. S tudies show  that W IC 
participation prom otes longer 
gestation  periods, higher 
b irthw eights, and low er rates of 
infant m ortality  and anem ia.

FM I’s WIC task force is 
seeking reforms in five areas of 
the program

• R etailer au tho riza tion - 
L icensing  should be opened up to 
m ore retailers to m ake W IC 
products m ore accessible to users. 
O ne proposal is to have all 
retailers licensed that are 
authorized  to handle food stamps 
and use one application o f  both 
program s.

• Retail operations-T his 
includes broadening the W IC 
product list, allow ing all private 
label products w ith the required 
nutrients to qualify, developing a 
uniform  national list and 
im proving education o f  both 
retailers and users

• R eim bursem ent The 
objectives are to speed 
reim bursem ent and elim inate such 
practices as rejecting an entire 
o rder w hen a single item does not 
qualify.

• Penalties-Sanctions against 
retailers should be different for 
fraud and honest human errors To 
correct the latter. W IC officials 
should adopt an educational 
approach, starting with oral and 
w ritten warnings before imposing 
penalties.

• E lectronic benefits transfer 
(E B T )-W IC  and EBT officials 
m ust understand that current 
technologies will not solve the 
problem s cited above and could 
m ake them  worse. H alf the 
scanning system s currently in use 
cannot be program m ed to identify 
W IC-authorized products. In 
addition, only sm art-card systems 
can readily determ ine whether 
products m atch an individual's 
W IC prescription

In the speech to FIAE, 
H am m onds cited exam ples o f 
problem s needing attention. "A 
store recently lost its license after

The W om an, Infants and 
C hildren  (W IC ) program  should be 
feeding babies not bureaucra ts,” 
declared FM I P resident and  C EO  
T im  H am m onds, announcing  a new 
Institute cam paign to reform  the 
program .

W hile  the W IC program  is one o f  
the best nutrition in itiatives ever 
conceived, its effectiveness, he said, 
has been ham pered by  “excessive

paperw ork, overzealous store 
inspections and the m icro 
m anagem ent o f  licensing, product 
lists, food prices and 
reim bursem ent.”

“O ver 26 percent o f  the federal 
funds allocated for W IC covers 
adm inistrative costs. That 
am ounts to nearly $1 billion. If 
w e can find ways to stream line the 
W IC program , a good portion o f

that $1 billion could buy m ore 
food for m ore m alnourished 
m others and infants.”

The cam paign strategy is being 
developed by a special FM I task 
force co-chaired  by Jonathan 
Johnson, president and C EO  of 
C om m unity Pride Food Stores, 
and M ike Read, d irector o f  
governm ental affairs at 
A lbertson’s Inc.
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a .remodeling in w hich  the 
jntrance was m oved from  the front 

:o the side.
“In another case, a retailer 

serving low -incom e people in 
Pennsylvania pulled out o f  the 
program because he could not 
stock all the W IC products (as 
required by law). T he tragedy is 
that this retailer had m oved to a 
lim ited-assortm ent form at selling 
private label products. H e could 
offer m others and children  the 
lowest prices in tow n so that they 
could stretch their W IC dollars the 
farthest. But the full-inventory 
requirement locked him  out.”

The num ber o f W IC participants 
has doubled over the last 10 years 
to more than seven m illion people. 
“At the sam e tim e,” he said, “the 
WIC bureaucrats are trying to 
restrict the num ber o f licensed 
vendors. In fact the num ber 
actually declined last year (from  
45,587 in 1994 to 45,302 in 1995).” 

Potential Solutions 
Ham m onds noted that retailers 

in some states, such as G eorgia, 
have overcom e adm inistrative

I
LASSIFIEm

»

SUPPLIERS: Looking  fo r w ays to 
increase your m arket visibility? Let the 
AFD show  you how. P rom otiona l 
o pp o rtun ities  th rough  m em bersh ip  
lim itless. Call Dan Reeves at (810) 
557-9600

WANTED: Associa ted  Food D ealer 
members. If you or someone you know 
can benefit by joining the AFD, please 
c all Dan Reeves at (810) 557-9600.

WANT TO BUY: Colognes and a fte r
shaves. Turn overstocks, slow movers 
and shopworn m erchandise into cash. 
Fragrances U nlim ited , G ary— (313) 
434-0692

SUPERMARKET FOR SALE— Newly 
upgraded, 8 a isles (15,000 sq. ft.). 
Resonable priced— located in Highland 
Park Serious offers only. (313) 868- 
4433. ask for Joey,

NW O AKLAND COUNTY s to re  w / 
SDD, SDM, Lotto for sale. Property 
and b u s in e s s  a v a ila b le  p ric e . 
105K/130K. p lus inventory. Terms 
negotiable. Call 810-887-3887,

BUSY SOUTHWEST DETROIT store 
(Schaefer & w  Chicago) with SDD, 
SDM, Lotto for sale Current owners 
must be able to  continue operating 
thoir beeper business within the store 
Terms negotiable/serious buyers only. 
P lease contact Jerry at (313) 491- 
5960

COUNTRY PARTY STORE. Jackson 
County. M ichigan Liquor, gas, beer. 
Brocery, v ide o , feed  s to re  Three 
bed ro o m  a pa rtm e n t. $ 24 9 ,0 0 0  + 
Inventory Retiring Call Art at 517-529- 
9 4 3 3  o r E -M a il a t L ib e r ty -  
General O JUNO COM

problem s by form ing advisory 
boards to w ork with W IC  officials. 
A FD  has tw o seats on the W IC 
A dvisory  B oard in M ichigan.

The task  force m et in N ovem ber 
w ith the national W IC program  
leaders a t the U.S. D epartm ent o f 
A griculture (U SD A ) and National 
A ssociation o f  S tate W IC 
Directors. A t this initial m eeting, 
they identified som e potential 
solutions, such as developing a 
best practices m anual for retailers 
and W IC officials.

H am m onds outlined how  the 
industry is likely to proceed with

See WIC 
p ag e  37

-JSl
WONDER

Products

It’s a Wonder... 
and fat free too! ■>.

W onder Bread, the bread  o f 
choice for m any M ichigan kids 
(and parents too), is in troducing a 
new line o f  fat-free breads. 
V arieties include Potato,
M ultigrain and H oney W hite  -  all 
in 20-ounce loaves. W onder 
B read/H ostess, the developers o f  
the new bread, say it is so good 
that it’s d ifficult to believe it is 
100-percent fat free.The low -fat 
and no-fat food categories________

con tinues to show  dram atic 
g row th. T h is new  line o f  breads 
from  W onder is sure to be a 
w inner w ith consum ers looking to 
reduce their fat in take, but w ho 
still w ant the W onder B read taste 
and tex tu re that they  grew  up 
loving.

F or m ore inform ation  on the 
W onder B read line o f  products, 
call W onder B read/H ostess at 
(313) 868-5600.__________________

For AFD members:
BLUE CROSS

Now you can have 
the best 
for less.

AFD m em bers w a n t the  best fo r themselves and th e ir fam ilies. 
In health coverage, the best has been Blue Cross and Blue Shield 
o f M ich ig an  fo r  m ore  th a n  a h a lf-ce n tu ry

Now, th ro u g h  an industry  ra ting  change, AFD m em bers  can 
en joy the  bene fits  o f  be ing  Blue fo r  m uch  less th a n  befo re . 
You 'll have th e  advan tage  o f the  m ost w id e ly  recogn ized  
and m ost w id e ly  accepted hea lth  card o f all.

Even w ith  the  new, low e r rates, you can choose fro m  several 
benefit op tions w ith  various levels o f co-pays and deductib les 
Select w h a t best m eets your needs and  your b ud g e t.

W ith  Blue, you can also buy denta l, v ision, hea ring  and 

p rescrip tion  d rug  coverage at a n om in a l extra  charge

If y o u 'v e  w a n te d  B lue C ross co ve ra g e  b u t h e s ita te d  
because of the  cos!, ask n o w  a bo u t the new, d ram a tica lly  
re du ce d  ra tes

For in fo rm a tio n  on AFD's Blue hea lth  coverage o p tio n s , call 
J u d y  M a n s u r  a t 1 -80 0 -6 6 -6 6 -A F D

Blue Cross 
Blue Shield 
Blue Care Network
of M ich igan
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Distributor Profile

Community commitment 
builds successful business

In Danielle MacDonald 
Just ten years ago in 1987, Jay 

B arada and C haker A oun w ere 
retailers. B arada ow ned  som e 
party stores and gas sta tions here 
in M ichigan, and A oun ow ned 
superm arkets in C hicago. Today 
B arada and A oun are partners in a 
very successfu l d istributorship . 
G arden Foods. T heir decision to 
m ove aw ay from  retail was based 
on m any years o f  friendship, the 
desire to slow  dow n, and a 
beverage that w as not available in 
M ichigan.

"W e w ere both sick o f  retail,” 
exp lained  Barada. “The w ork is 
hard and the hours are long.
C haker and I had been friends o f  
m any years and he suggested that 
we try to sell Mr. Pure ju ices into 
the M ichigan m arket. It w as a 
very popular beverage in Chicago. 
W e also thought w e could finally 
w ork an eight hour day. The 
theory w as that C haker would 
w ork four hours and I w ould work 
four hours.” B arada w as joking 
about only w orking four hours a 
day, but the reality o f his new 
business was a shock. “W e work 
longer hours as d istributors than 
we ever did as retailers."

Barada and A oun had an 
untapped loyal custom er base long 
before they ever thought o f 
incorporating  G arden Foods. “ We 
are both very active in the Arab 
com m unity ,” said Aoun. Barada 
taught English to new com ers, and 
he also taught A rabic to the 
children w ho w ere bom  in the 
U nited States. In addition, he was 
president o f the A rab W orld 
Festival for three term s. Barada 
w as also a volunteer w ith the Arab 
Com m unity C enter for Econom ic 
and Social Services (A CCESS). 
Aoun was a board m em ber at the 
L ebanese C lub, and currently 
serves on their advisory board. 
T heir deep com m itm ent to the 
A rabic com m unity w as widely 
know n before the idea o f G arden 
Foods was ever born.

An agreem ent to be the 
exclusive distributor o f Mr. Pure 
ju ices was signed in M arch 1989, 
and on M ay 15, 1989 Garden 
Foods was incorporated. One of 
their m issions w as to distribute 
p roducts that the Arab retail 
com m unity w anted to sell in their 
stores. Mr. Pure was an instant hit. 
“W e ourselves w ere store ow ners

Jay Barada (left) and Chaker Anoun

so we knew  w hat retailers 
w anted from  a d istributor and we 
gave it to them ,” explained 
Barada.

In the beginning, Barada was 
in M ichigan running G arden 
Foods, and A oun rem ained in 
Chicago. Both men kept 
ow nership  in their stores as they 
w ere tentative about their new 
venture. T heir plan w as to start 
small with lim ited overhead. 
Steve N ow otarski, from  G ood 
Hum or, allow ed G arden Foods to 
use 2,000 square feet o f  G ood 
H um or storage space to test the 
business. N ow otarski also let 
Barada and A oun use his 
equipm ent and refrigeration 
space.

Barada hired one salesperson, 
one driver, and rented a truck on 
a w eekly basis. "O ne week later, 
we realized that the acceptance 
o f  Mr. Pure ju ice  had 
exceeded our 
expectations," 
explained Barada.
"O ne month later, we 
had outgrow n the 
space in the back 
room  at G ood 
Humor. By August, 
four m onths after 
incorporating, we 
were stacking pallets 
o f ju ice betw een the 
G ood H um or trucks.”
Nowotarski kindly 
requested that Garden 
Foods purchase their 
own w arehouse space 
in March.

Aoun left his 
businesses in 
to work full-tim e on 
the G arden Foods 
venture in July 1989.

“W e both thought that Jay :ould  
handle the business for the first 
year by him self. W e w ere so 
successful that w e had to hire 
new sta ff every w eek for the first 
six m onths. I could not let the 
retail com m unity dow n so I 
m oved here to help m eet the 
dem and for Mr. Pure ju ices ,” 
explained Aoun.

In O ctober 1989, only six 
m onths after incorporating. 
G arden Foods stopped taking on 
any new business. “ W e needed 
to concentrate on the custom ers 
we had and service them  with 
100 percent dedication before 
taking on new business,” said 
Barada. D uring their tim e o f  
reorganization, G arden Foods 
m oved from  2,000 square feet in 
the G ood H um or building to a
10,000 square foot w arehouse in 
D earborn. “C haker was

convinced that w e could fill 
10, 000 square feet o f  space. To 
say I had doubts is a  serious 
understatem ent. W e only 
distributed  one product at the 
tim e,” m used Barada.

By A ugust o f  1990, G arden 
Foods was using 20,000 square 
feet o f  w arehouse space, and they 
had 18 trucks on the road. Today 
G arden Foods has 40 ,000  square 
feet o f  w arehouse space, 2,000 
square feet o f  office space, and 32 
em ployees. They are also the 
d istribu tor o f  m any different 
beverages such as: Mr. Pure, 
C am pbell’s, O cean Spray, Arizona 
Ice Tea. G atorade, M istic, 
C anfield, C learly  C anadian and 
Blue Falls W ater, to nam e a few. 
Both A oun and B arada attribute 
their success to the support o f the 
retail com m unity. B arada’s father 
would give a different answer.

In 1973, B arada’s father gave 
him  a one w ay ticket from  Beirut 
to M ichigan so he could get a 
college education. Barada pumpec 
gas on the night shift to pay for 
tuition and w ent to college during 
the day. On occasion, he would 
call his good friend C haker Aoun. 
who lived in M ichigan at the time, 
to work for him  on the nights that 
he needed to study. Barada has a 
degree in chem istry and a degree 
in biology. He used his education 
to m aster the retail industry.
Barada bought his first store in 
1980, and by 1987 he ow ned two 
gas stations, a clothing store and a 
carpet and tile store.

Aoun moved from Lebanon to 
M ichigan in 1976. A fter a few 
years, he m oved to C hicago and 
purchased his first store in 1980.
He kept close contact with Barada. 
By 1987, he had 12 superm arkets 
and each one was approxim ately
10,000 square feet.

Aoun and Barada recognize that 
their hard work as store ow ners 
and com m unity activists played an 
im portant part in the success o f 
G arden Foods. A lthough, they 
give most o f  the credit to the retail 
com m unity. “W e would like to 
thank the retail com m unity 
because w ithout their support and 
trust, our success would not be 
possible. W e hope to m eet their 
expectations now and in the 
future."
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Quarles
Continued from page 13

just starting out," Quarles said. 
"When my husband and I opened  
our store we ran into difficulties in 
the beginning, but our 
determination got us through”

“Quarles credits her positive 
attitude and success to her 
upbringing. “My parents always 
told me to put my best foot 
forward and stay focused," she 
said.

“1 was raised to make a 
difference if at all possible. So 
many people helped me along the 
way. I just want to give back 
some of what was given to m e ,' 
she said.

Quarles said her activism on 
various boards and committees 
was the beginning for her.
"People need to realize how  
important their opinions are when 
serving in these capacities. It is 
just one of the many ways people 
can begin to give back and be 
heard." she said

Quarles encourages every one to 
lake an active role in their 
communities "When you voice 
your opinions and have knowledge 
of the decisions that are being 
made by your local government, 
you have the ability to make a 
difference and be heard.”

Bottle I.aw
Continued from pane 3

system. There is good reason why 
only one out of 50 states have an 
expanded bottle deposit system, it 
doesn't work.

Send your representative a short, 
hand written letter introducing 
yourself and encouraging him/her to 
contact you before he/she supports 
any proposals for bottle expansion. 
Don't gel into details of the bottle bill 
or reasons why you don't like it. just 
encourage the legislator to contact 
you or visit your store. Offer to show 
the legislator around to aid in their 
understanding of some of the many 
laws thal govern your business 
Supply general information about 
your business such as location, how 
king you've been in business and the 
number of people yrni employ If a 
legislator answers yiiur letter and you 
would like assistance w ith either 

j  return phone calls and/or a More visit, 
call Joseph Sarala at AFD (810) 557- 
960(1

Politics is n i*  a spectator sport.
Get the court and help our team 
•  in'

WIC
Continued from  page 35

the reform cam paign. “First, w e 'll 

see w hat steps can be taken at the 

federal level w ith U SD A , the W IC 

d irectors association and, if 

necessary, C ongress. T hese may 

include retailer advisory panels in 

every state, a best practices 

m anual, a national product list, 

im proved training program s and 
continuing d ialogue on the critical 

issues."
At its convention next spring, 

the W IC directors association is

featuring  a track o f  w orkshops on 

vendor issues, w hich will give 

retailers a forum  to d iscuss 

so lu tions to the adm inistrative 

problem s. T he association  has 

already invited H am m onds to 

speak.

He em phasized  thal FIA E and 
the state associations can becom e 

m ajor p layers in the reform  effort. 

Four state association  executives 
are represented on (he task force. 

O nce the FM I B oard approves the 

(ask force strategy, he said FMI

w ould  w ork  closely  w ith F IA E  and 
its m em bers to im plem ent it at the 

federal, sta te and local levels.
“O ur industry ,” H am m onds 

concluded, “ is in a strong position 

to help this p rogram  reach its full 
potential. W e can help transform  

the W IC  program  from  a 

bureaucratic n ightm are into a 

m odel o f  public and private 

cooperation  that provides m illions 
o f  infants and children  the 

nourishm ent to fulfill their 

dream s -F M I

Michigan's Leader 
in

Liquor Liability 
north Pointe for 9 years running!

Insurance Co.

Rated B + (Very Good) 
by A M Best

O ur outstanding  service has m ade us #1

•  C om petitive Rates

•  Endorsed by AFD for 8 consecutive years

•  N ever A ssessable, no deductibles, policy fees
or surplus lines tax

•  A vailable through the Independent A gent netw ork
with over 800 agencies to serve you

1-800-229-NPIC 
1-810-357-3895 FAX

Admitted, Approved and Domiciled in Michigan

or call AFD at 313-557-9600 or 800-66-66-AFD

H JO D &  BI V l k A fil; KJ-POKT. MARC H ivy7. V
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SUPPORT THESE AFD SUPPLIER MEMBERS
AUTHORIZED LIQUOR AGENTS:
General Wine & L iquor................... (313) 852-3918
National Wine & S p irits ..................(888) 697 6424
........................................................... (888) 642-4697

Encore Group/Trans-Con. Co......... (888) 440-0200

BAKERIES:
Ackroyd's Scotch Bakery & Sausage ... (313) 532-1181
Archway Cookies................................. (616) 962-6205
Awrey Bakeries. Inc..............................(313) 522-1100
Dolly Madison Bakery .........................(419) 691-3113
Interstate Brands Corp...........................(313) 591-4132
Koepplinger Bakeries, Inc.....................(810) 967-2020
Oven Fresh Bakery............................... (313) 255-4437
S & M Biscuit Distributing................. (313) 893-4747
Schafer Bakery..................................... (810) 294-9166
Sunshine/Salerno.................................. (810) 352-4343
Taystee Bakeries................................... (810) 476-0201

BANKS:
Comerica Bank..................................... (810) 370-5204
First Federal of Michigan.....................(313) 965-1400
First of America—S.E.M...................... (810) 399-5501
Greenfield Mortgage Co....................... (313) 274-8555
Madison National Bank........................(810) 548-2900
Michigan National Bank..................... 1-800-225-5662
N.B.D., N.A...........................................(313) 225-1581
Standard Federal Bank.........................(810) 637-2543

BEVERAGES:
Absopure Water Co.............................. 1-800-334-1064
Action Distributing...............................(810) 591-3232
American Brokers Association............ (810) 544-1550
Anheuser Busch Co.............................. (800)414-2283
Arizona Beverages...... ........................ (810) 777-0036
Bacardi Imports. Inc..............................(810) 489-1300
Bellmo Quality Beverages. Inc.............(313)946-6300
The Boston Beer Company...... ..........(313) 441 -0425
Brooks Beverage Mgt., Inc................... (616) 393-5800
Brown-Forman Beverage Company....(313) 453-3302
Cadillac Coffee.....................................(313) 369-9020
Canadian Arctic Beverage................... (416) 676-0201
Canandaigua Wine Co.............................. (313) 753-5673
Central Distributors.............. .............. (313)946-6250
Coca-Cola Bottlers of M l........................ (313) 397-2700
Consolidated Wine &  Spmts................... (810) 772-9479
Coors Brewing Co.......... ..........................(313) 451 -1499
Decanter Imports......... ........................... (810) 344 6644
E & J Gallo Winery......... .................. . (810) 643-0611
Eastown Distributors.... .......................... (313) 867-6900
Everfresh Beverages........ ....................(810) 755-9500
Faygo Beverages. Inc........ - .................(313)925-1600
Frankenmuth Brewery............................. (517) 652-6183
General Wine............................................(313) 867-0521
Great Lakes Beverage .............................(313) 865-3900
Great Lakes Marketing........ ................... (313) 527-1654
Guinness Import Company......................(810)786-9176
Heublcin...................................................(313) 594-8951
Hiram Walker & Sons, Inc....................... (810)948-8913
House of Seagram ................................... (810)262-1375
Hubert Distributors. Inc........................... (810) 858-2340
Intrastate Distributing..............................(313) 892-3000
J. Lewis Cooper Co........._ .................. (313)835-6400
L & L Wine World...... ........................... (810) 588 9200
Lifestyle Beverage Corp...........................(708) 503-5433
Lotts Distributors............... ..................(313) 336-9522
Metro Beverage Inc.........................„.... (810) 415-9599
Miller Brewing Company........................(414) 259-9444
Mohawk Distilled Products................  1-800-247-2982
Nestle Beverages...... .............................. (810) 380-3640
OJ Distributing......................................(313) 582-2152
Oak Distributing Company..................... (810)674-3171
Pabst Brewing Co........... ....................  1-800-935-6533
Paddington Corp........................ ..........(313) 345-5250
Pepsi-Cola Bottling Group -  Detroit... 1-800-368-9945 

-Howell .. 1-800-878-8239 
-Pontiac ... (810) 334-3512

Petitpren, Inc....................... .....................(810) 468-1402
Powers. Dist.............................................(810)682-2010
R.M. Gilligan. Inc....................................(810) 553-9440
Royal Crown Cola.................................. (616) 392-2468
Serv-U-Matic Corporation..................... (313)243-1822
Seven-Up of Detroit... .........!.....•....... (313)937-3500
Stroh Brewery Company........................ (313) 446-2000
Thompson Beverage Co— .................... (313) 439-2404
Tn-County Beverage...... ................. (313) 584-7100
Umbrew USA................. ....................... (954) 784-2739
United Distillers U.S.A............................(810) 629-7779
Universal Ginseng and Beverage. Inc.. (810) 754-3800
Vintage Wine Co..................................... (810) 294-9390
Viviano Wine Importers. Inc.................. (313) 883-1600
Warner Vineyards................................... (616) 657-3165
West End Soda & Fruit Brew................. (810) 231-5503

BROKERS/REPRESENTATIVES:
Bob Arnold & Associates.......................(810) 646-0578
DMAR.Inc..............................................(810) 553-5858
The Greeson Company...........................(810) 305-6100
Hanson Faso Assoc................................. (810) 354-5339
J.B. Novak & Associates........................(810) 752-6453
James K. Tamakian Company...... .....  (810) 424-8500
McMahon & McDonald, Inc...................(313) 416-7000
Ment Sales Corp..................................... (810) 569-3634
Paul Inman Associates............................(810) 626-8300
Sales Mark..............................................(313) 207-7900
Stark & Company...................................(810) 851-5700
Trepco..................................................... (810) 546-3661
UBC Marketing..................................... (810) 574-1100
VIP Food Brokers International............ (313) 885-6156

CANDY & TOBACCO
A C. Courville Inc.................................(313) 863 3138
Brown & Williamson Tobacco............ (810)350-3391
Hershey Chocolate U.S.A.....................(810) 380-2010
M & M Mars.........................................(810)887 2397
Philip Morns USA............................... (313) 591 5500
RJ Reynolds........................................(810)475 5600
Shemi's Candies...................................(517) 756-3691
Wolverine Cigar Company.................. (313) 554-2033

CATERING/HALLS:
Country House Catering....................... (517) 627-2244
Emerald Food Service...........................(810) 546-2700
Gourmet House, Inc............................... (810) 771-0300
Karen's Kafe at North Valley............... (810) 855-8777
Nutrition Services..................................(517) 782-7244
Penna's of Sterling.................................(810) 978-3880
Southfield Manor...................................(810) 352-9020
St. George Cultural Center................... (810) 335-8869
St. Mary's Cultural Center.....................(313) 421-9220
Tina's Catering.......................................(810) 949-2280

DAIRY PRODUCTS:
American Dairy Association................ (517) 349-8923
Bemea Food Service..........................  1-800-688-9478
Detroit City Dairy................................. (313) 868-5511
Golden Valley Dairy.............................(810) 399 3120
Independent Dairy Inc........................... (313) 246-6016
London’s Farm Dairy ........................... (810) 984-5111
McDonald Dairy Co...............................(800) 572-5390
Melody Farms Dairy Company............ (313) 525-4000
Milk-O-Mat...........................................(313)864-0550
Pointc Dairy...........................................(810) 589-7700
Stroh’s Ice Cream ................................. (313) 568-5106
Superior Dairy Inc..................................(810) 656-1523
Tom Davis & Sons Dairy..................... (810) 399-6300

EGGS & POULTRY:
Lin wood Egg Company........................ (810) 524-9550
Loewenstein Poultry............................. (313) 295-1800

FISH & SEAFOOD:
Seafood Intemational/Salasnek, Inc..... (313) 368-2500
Tallman Fisheries ................................. (906) 341-5887
Waterfront Seafood Company.............. (616) 962-7622

FRESH PRODUCE:
Aunt Mid Produce Co............................ (313) 843-0840
Detroit Produce Terminal..................... (313) 841 -8700
Sunnyside Produce................................(313) 259-8947
Vitale Terminal Sales........................... (313) 843-4120

ICE PRODUCTS:
America's Ice, Inc.................................. (313) 491-9540
Midwest Ice .......................................... (313) 868-8800
Union Ice...................... ........................(313) $37-0600

INSECT CONTROL
Rose Extermination (Bio-Scrv)............ (313) 588-1005

INSURANCE:
Alphamcrica Insurance Agency........... (810) 263-1158
Amenca One......................................... (517) 349-1988
American Principal Group.................... (810) 540-8450
Arabo & Arabo Insurance Assoc...........(810) 352-1343
Blue Cross/Blue Shield......................  1-800-486-2365
Capital Insurance Group....................... (810) 354-6110
CoreSource........................................... (810) 792-6355
Gadaleto, Ramsby & Assoc...................(517) 351-4900
Golden Dental....................................... (810) 573-8118
Great Lakes Insurance Services........... (810) 569-0505
Health Alliance Plan...... .......................(810) 552-6000
IBF Insurance Group, Inc...................... (810) 354-2277
Kantcr Associates................................. (810) 357-2424
Frank McBnde Jr., Inc...........................(810) 445-2300
Miko & Assoc..................................„... (810) 776-0851
Monroe-George Agency....................... (810) 489-9480
Murray, Benson, Recchia.................... (313) 831-6562
North Pointe Insurance......................... (810) 358-1171
Rocky Husaynu & Associates.............. (810) 557-6259
Select Care............................................. (810) 637-5391
Sinawi Insurance Group....................... (810) 357-8916
The Wellness Plan................................ (313) 369-3900
Willis Corroon Corp. of M l............. (810) 641-0900

MANUFACTURERS:
Amato Foods........................................ (313) 295-3337
Bil Mar Foods.... ................................ 1-800-654-3650
Eden Foods........................................... (517) 456-7424
Groeb Farms .........................................(517)467-7609
Home Style Foods. Inc.......................... (313) 874-3250
Jaeggi Hillsdale Country Cheese.........(517) 368-5990
Kahl Enterprises. Inc.............................(313) 527-7240
Key West Soda Life Preserver........... (305) 296-0005
Kraft General Foods...... ......................(313) 261-2800
Michigan (Pioneer) Sugar.................... (517) 799-7300
Monitor (Big Chief) Sugar................. . (517) 686-0161
Nabisco. Inc......... „................ .............. (810) 478-1350
Nestle Food Company.......................... (810) 380-3670
Red Pelican Food Products...................(313) 921-2500
Singer Extract Laboratory.................... (313) 345-5880
Stadium Club Foods, Inc....................... (810) 332-8530
Strauss Brothers Co...............................(313) 832-1600
Tony's Pizza Service.............................(810) 634-0606

MEAT PRODUCERS/PACKERS:
General Provision, Inc...........................(313) 393-1900
E.W. Grobbel Sons, Inc.........................(313) 567-8000
Haitig Meats......... ............................... (313) 832-2080

Hillshirc Farms & Kahn's........ ,...,...... (810) 778-3276
Hygrade Food Products........................(313)464-2400
Kowalski Sausage Company.............. (313) 873-8200
LKL Packing, Inc........ .......................(313)833-1590
Metro Packing...................... ..............(313) 894-4369
Oscar Mayer & Company.................... (810) 488-3000
Pelkie Meat Processing....................... (906) 353-7479
Potok Packing Co..................................(313) 893-4228
Ray Pleva Products.................. .......... (616) 228-5000
Smith Meat Packing, Inc......................(313) 458-9530
Southern Sausage, Inc..........................(313) 369-8902
Strauss Brothers Co............................. (313) 832-1600
Swift-Ecknch...... ................................. (313)458-9530
Texas Brand. Inc.................................. (708) 526-0620
Winter Sausage Mfg.. Inc.................... (810) 777-9080
Wolverine Packing Company............. (313) 568-1900

MEDIA:
The Beverage Journal.......................... 1-800-292-2896
Booth Newspapers...............................(616) 459-1567
C&G Publishing, Inc............................(810) 756-8800
Daily Tribune......................................(810) 541-3000
Detroit Free Press................................(313) 222-6400
Detroit News........................................(313) 222-2000
Detroit Newspaper Agency.................(313) 222-2325
Gannett National Newspapers.............(810) 680-9900
Macomb Daily.....................................(810) 296-0800
Michigan Chronicle.............................(313) 963-5522
Outdoor Systems Advertising.............(313) 556-7147
WDIV-TV4 ......................................... (313) 222-0643
WJBK-TV2 ............................................ (810)557-2000
WWJ-AM/WJOI-FM............................. (313)222-2636
WWWW-AM/FM................................(313) 259-4323

NON-FOOD DISTRIBUTORS:
Advanced Formula Products, Inc..........(313) 522-4488
Albion Vending.......................................(517)629-3204
Items Galore. Inc.................................. (810) 774-4800
Ludington Distributors......................... (313)925-7600

POTATO CHIPS/NUTS/SNACKS:
Better Made Potato Chips.................... (313) 925-4774
Detroit Popcorn Company...................  I -800-642-2676
Frito-Lay, Inc.......................................I-800-24FRITO
Germack Pistachio Co.......................... (313) 393-2000
Kar Nut Products Company................ (810) 541-7870
Michigan Popcorn & Fast Food Supply (313) 861-3535
Michigan Rainbow Corp............................ 313-365-5635
Nikhlas Distributors (Cabana)............. (313) 571 -2447
Variety Foods, Inc................................ (810) 268-4900
Vitner Snacks...................................... (313)365-5555

PROMOTION/ADVERTISING:
Advo System....................................... (313) 425-8190
Intro-Marketing ....................................(810) 540-5000
J.K. Kidd & Co..................................... (810) 647-6601
J.R. Marketing-Promotions................. (810) 296-2246
JDA Associates.................................... (313) 393-7835
PJM Graphics...................... ................(313) 535-6400
Safeguard Business Systems............... (810) 548-0260
Stanley's Advertising & Dist................ (313)961-7177
Stephen's Nu-Ad, Inc............................ (810) 777-6823

RESTAURANTS:
The Golden Mushroom....................... (810) 559-4230
Palace Gardens.................................... (810) 743-6420

SERVICES:
AARMCO Security..............................(810) 968-0707
A Catered Affair.................................. (313) 393-5311
AirPage........................................ ........(810) 547-7777
Akram Namou, C.P.A...........................(810) 557-9030
American Mailers................................ (313) 842-4000
Amentech Pay Phone Services............  I -800-441 -1409
AMNEX Long Distance Service..........(810) 559-0445
Bellanca. Beattie. DeLisle ................... (313)964-4200
Buiten Tamblm Steensma & Assoc......(616) 949-0490
Cellular O ne........................................ (313)590-1200
Central Alarm Signal...........................(313) 864-8900
Century Marketing...................... ....... (419)354-2591
CIGNA Financial Advisors..................(810) 827-4400
C&J Parking Lot Sweeping. Inc............(801) 759-3668
Community Commercial Realty Ltd.... (810) 569-4240
Dean Witter Reynolds, Inc.................... (810) 258-1750
Detroit Edison Company......................(313) 237-9225
Dialogue Marketing....................... ..... (810) 827-4700
Dynasty Funding................................. (810) 489-5400
Eco-Rite, Inc...... ...................................(810) 683-2063
Follmer, Rudzewicz & Co., CPA.........(810) 355-1040
Food Industry Professional Network.... (810) 353-5600
Garmo & Co.. CPA..............................(810) 737-9933
Goh's Inventory Service....................... (810) 353-5033
Great Lakes Data Systems.................... (810) 356-4100
Independance One

Investment Group.............................  1-800-622-6864
Infinity Communications Corp..............(810) 442-0067
Karoub Associates...............................(517) 482-5000
Law Offices-garmo & Garmo.............. (810) 552-0500
Market Pros.................................... (810) 349-6438
Menc/er & Urcheck P C.. CPA............  (H10) 356-1620
Metro Media Associates......— ............(810) 625-0700
Michigan Bell.......................................(810) 221-7310
Midwest Autotel...................................  (810)960-3737
MoncyGram.......................................... (810)305-7057
Multi-gard/Audio Alert........................ (313) 562-2850
Nationwide Communications............... (810)968-0412
Network Real Estate Services..............  (810) 539-0900
Nextel Communications....................... (810) 213-3100
Paul Meyer Real Estate........................  (810) 398-7285
Potol Packing Co...................................(313) 893-4228

REA Marketing.................................... (517) 386-9641
Franki Smith's Red Carpel Keim......... (810) 645 5IQD
Peter Rageas, Anomcy/CPA ................ (313) 961 84QQ
Point of Sale Demo Service........ ........(810) 887 2510
Sal S Shimoun. C P A ........................... (810) 424 94*
Sesi & Sesi, Attorneys.......................... (810) 258-60#
Edward A. Shuttle, P.C., Attorney...... (810) 288-20#
Southfield Funeral Hom e.....................(810) 569 80#
Statewide Financial Services................(810)932 86#
Thomas P Soltys, C PA ........................(616) 698 8833
Telecheck Michigan, Inc....................... (810) 354 5000
Transactive Corporation.......................(404) 381-6747
Travelers Express Co...........................  I -800- 328- 5671
Ultracom Telecommunications........... (810) 350-2020
Vend-A-Matic...................................... (810) 585-7700
Voice Mail Systems, Inc....................... (810) 398-0707
Western Union Financial Serivces...... (810) 449-3860
Whitey's Concessions...........................(313) 278-5207
Wolverine Real Estate Serivces.......... (810) 353-7800
WSB Advisors...................................... (810) 594-1020

STORE SUPPUES/EQUIPMENT:
A & B Refrigeration.............................(313) 565-2474
All-american Cash Register..................(313) 561-4141
Ameri-Copy.........................................  1-800-888-1683
Belmont Paper & Bag Supply..............(313) 491-6550
Boll in Label Systems........................... 1 -800-882-5140
Brchm Broaster Sales........................... (517) 427-5858
Brinkman Safe......................................(810) 739-1880
Cool Industnes.....................................(313) 343-5711
DCI Food Equipment...........................(313) 369 1666
First National Pallet Rental...... .......... (314) 469-2211
Hobart Corporation...............................(313) 697 • 3070
International Bankard Service............. (810) 569 3082
MMI Distributing.................................(313 ) 582 4400
Metro Equipment Inc............................ (313) 571-6655
Michigan Bale Tie Company.............. (313)925-1196
Midwest Butcher & Deli Supply......... (810) 588 1810
Murray Lighting Company.................. (313) 341-0416
National Food Equipment & Supplies.. (810)960-7292
North American Interstate................... (810) 543-1666
POS Systems Management, Inc............(810) 689-4608
Refrigeration Engineering, Inc..............(616) 453-2441
The Rib House...................................... (313)274-7800
Sales Control Systems.......................... (810) 356-0700
Saxon. Inc.............................................. (810) 398-2000
TOMRA Michigan............................... (810) 589-0700

WHOLESALERS/FOOD DISTRIBUTORS:
Bremer Sugar........................................ (616) 772-9100
Capistar, Inc...........................................(517) 699-3605
Capital Distributors.............................. (313) 369 2137
Central Foods........................................(313)933 2600
Consumer Egg Packing........................ (810) 354-5388
Dan French Inc...................... ...............(810) 544-1740
Detroit Warehouse Co........................... (313 ) 491 1500
EBY-Brown. Co................................... 1-800-532-9276
Family Packing Distributors................. (810) 644-5353
Foodland Distributors........................... (313) 523-2100
Garden Foods............................. ......... (313) 5H*2800
Gourmet International. Inc................... I -800-875-5557
Grand Gourmet Specialties, Inc........... (616) 975 3400
H & O Distributors.......................... „.. (313)493 0011
Hamilton Quality Foods......................(313) 728-1900
The Happy Hive.................................. (313) 562 3707
I &  K Distnbutmg...... ........................ (313) 491 5930
J.F. Walker...... ................................... (517) 7K7-9880
Jerusalem Foods.................................. (313) 538-1511
Kay Distributing.................................. (616) 527-0120
Keebler Co............................................(313)455 2640
Kehe Food Distributors......................  1-800-888-4681
Kramer Foods Company..................... (810) 585-8141
Lipan Foods .........................................(810) 469-0131
Mclnemey-Millere Bros........ ...............(313) 833-8660
Midwest Wholesale Foods.................. (810) 744-2200
MieseI/Sysco Food Service................. (313) 397-7990
Mucky Duck Mustard Co............... ......(810) 683-5750
Norquick Distributing Co..................... (313) 522-1000
Northwest Food Co. of Michigan........ (313) 368-2500
Riviera Food Corp.......... ......................(313) 538-3020
Robert D. Arnold & Assoc........ ...........(810) 635-8411
S. Abraham & Sons...... . (810) 754-0220
Sackett Ranch...................... ........- ......(517) 762-5049
Sam's Club-Hazel P a ri__________ (810) 588-4407
Sam’s Club—Southfield___________ (810) 354-1108
Sandler-Stone Co.................................. (810) 674-1100
Scot Lad Foods. Inc........ ......................(419) 228-3141
Shearer’s Foods/Snacks........... ............(313) 522-3580
Sherwood Foods Distributors...... - ..... (313) 366-3100
State Fair Wholesale............................. (313) 893-4629
State Wholesale Grocers...................... (313) 567-7654
Spartan Stores, Inc........ - ..................... (313) 455-1400
Sunlight Distributors............................ (810) 742-5829
Super Food Services....... ......................(517) 777-1891
Superior Fast Foods. Inc........................(810) 296-7118
Tiseo's Frozen Pizza Dough-------------(810) 566-5710
Tony's Pizza Service...................... . 1-800-247-1533
Trepco Imports.............................. ......(810) 546-3661
Value Wholesale________________ (810)967 2930
Weeks Food Corp. ..............................(810) 727 3535
Ypsilanti Food Co-op...................... ....(313) 483-1520

ASSOCIATES:
American Synergistics..........................(313) 427-4444
Basket Case......................- ............   (313)831-4438
Herman Rubin Sales Co........................ (810) 354-6433
Livemois-Davison Florist..................... (810) 352-0081
Minnich's Boats & Motors................... (810) 748-3400
Sigma Associates, Inc........................  (313) 963-9700
Wileden & Assoc...................................(810) 588-2358
Wolverine Golf Club, Inc.............. ...... (810) 781-5544
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Detroit 7Up has the 
brands, the variety and 
the service to help you 
build your business right!
So fix  up, shape up, 
stock up, with 7U p ’s 
com plete line o f  family 
favorites! See your 7Up

representative!

Don’t forget to 
visit our booth at 

the upcoming 
AFD Trade Show, 
April 29 <£ 29 at 
Burton Manor!



GEIEBHAYES FROZEN FOOD MONTH
“To promote the sales & consumption of 

Frozen Foods through education, training, 
research, sales planning, and by providing a 

forum for industry dialogue.”

-Discover Thf* k*
March Fro"2J?®s»” |s ... tfie theme ann p° oq L „he theme of

National of the* acmewe *
° ° * *  A s s o c i a t i o n .

FROZEN rOODS provide quick, easy, and 
nutritious MEAL SOLUTIONS. Promote 

FHS2II FOOtiS to combat fast food 
home meal replacements. DISCOVER 

THE BEST n m m  fm m  sales 
opportunities with these fine brands!?

swm

> PILLSBURY TOASTER STRUDEL & 
PANCAKES

V GREEN GIANT VEGETABLES
> TOTINO / JENO PIZZAS & SNACKS
> HUNGRY JACK WAFFLES
> PET RITZ PIE SHELLS
> WELCH'S GRAPE JUICES
> WELCH'S ORCHARD JUICE DRINKS
> ON-COR ENTREES
V BARBER FOODS
> MORNINGSTAR FARMS ANALOGS
> SCRAMBLERS EGG SUBSTITUTE
> MRS. T'S PIEROGIES
> WHITE CASTLE SANDWICHES
> TRIX NOVELTIES
> YOPLAIT NOVELTIES
> FLEISCHMANN'S EGG BEATERS

Frozen F-o
t h e  o p p o r t u n i t y  M o n t hthrough special dr'vJ  « i>r°vides 

J t a r c K  . More i m p ^’.°'T io ti0Snho rt term salf 9  
nd training of focus during

*£pout the nutriti0rnass0 ^  through e d u c f t j j  
° f  Fro>Va,M6 and ousten Frnc?*?c* conveni®r1 

° d s .

DISCOVER
.  THE
BEST

Detroit Only 
Grand Rapids Only

HOT, LEAN, CROISSANT POCKETS * 
HOT POCKETS PIZZA SNACKS * 
TYSON CHICKEN PRODUCTS * 
ESKIMO PIE NOVELTIES * 
SNACKWELL NOVELTIES * 
MICHELINA'S ENTREES / PIZZA * 
MOUNTAIN TOP PIES *
NEW YORK GARLIC BREAD *
REAMES NOODLES *
SEAPAK / FARMRICH *
McKENZIE'S SOUTHERN VEGETABLES 
CROWLEY'S FROZEN YOGURT * 
MAMA TISH'S ITALIAN ICES*
UPPER PENINSULA PASTIES *
MINUTE MAID JUICES & DRINKS * *  
MAMA BELLA GARLIC BREAD * *

See Your SALES MARK Representative Today ...

DETROIT
Midwest Division SAGINAW

I ■

GRAND RAPIDS 
TOLEDO

CINCINNATI
COLUMBUS

FT. WAYNE 
INDIANAPOLIS
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